


2018 – 2019

BIG
BOOK

industry  statistics  marketers directory

consultants directory  associations directory

Salon Start -Up Guide

آموزشگاه آرایشگری دترلند

deterland.com

w
w
w
.



 

BEST 
NEW 
PRODUCT  
FOR 2017
NAILS

NailPro

Launchpad

PROesthetic

© 2019 Hand & Nail Harmony, Inc.   HM-9620

DON’T BE 
FOOLED, 
THERE IS 

ONLY ONE 
GELISH 

POLYGEL !

PATENT PENDING TECHNOLOGY 

Visit gelish.com for product information, videos and more

714. 773. 9758  •  Made in the USA

LED
CURED

The first, the best, 

PolyGEL® is one of a kind. 

Experience the future of nail 

enhancements today.

• PATENT-PENDING  
FORMULA

• ODOR-FREE

• NO CHASE, 
EASY APPLICATION 

AVAILABLE at:

آموزشگاه آرایشگری دترلند

deterland.com

w
w
w
.

http://gelish.com


www.nailsmag.com  |  THE BIG BOOK 2018-2019  |  NAILS MAGAZINE   1   

4 INDUSTRY STATISTICS
The professional nail market ticked down this year, as 

service prices remain flat. While the number of salons 

is leveling out, the percentage of Vietnamese salons is 

increasing. Most techs tell us their number-one 

business challenge is dealing with low-cost salons and 

with the sheer number of salons.

17  SALON START-UP GUIDE
This guide for prospective salon owners is designed to 

help you turn your passion for doing nails into a 

sustaining business. Learn about business planning, 

finding a location, buying equipment, creating a 

service menu, setting prices, determining 

compensation, and more.

2 ON MY MIND
Executive editor Beth Livesay talks about 2018 

milestones.

30 INDUSTRY ASSOCIATION DIRECTORY
Find the group you’re looking for in our directory of 

the major associations serving the nail and beauty 

industries.

32 CONSULTANTS DIRECTORY
Find a consultant or agency to help take your salon’s 

business to the next level.

34 MARKETERS DIRECTORY
Whether you’re looking for a new product or need 

some technical help with an old favorite, find every 

major nail industry marketer in this directory. 

47 ADVERTISERS INDEX
A complete listing of the advertisers in the 2018-2019 

Big Book.

48 YEAR IN REVIEW
A look back at recent trends and events.
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If 2018 was any indication, 2019 will be 

a year full of new experiences. This past 

year certainly was a landmark one for us at 

NAILS and for those in our industry. Here’s 

a rundown of some of what was new in 2018:

• NAILS (with the help of contributing editor 

Sarah Waite) produced its first webinar. The 

topic:  improving your Instagram presence. 

• Our magazine was redesigned with a 

bolder, fresher look, featuring our Insta 

handle on our folio.

• We introduced two new events for nail 

professionals: Foot Forward Summit, which 

took place in Atlanta in August, and Salon 

Digital Summit, which took place in Los 

Angeles in November.

• We networked with you at Premiere 

Philadelphia, Premiere Beauty Classic, and at our 

newly re-branded NTNA Social at Premiere Orlando 

(which combined the NTNA finale and the Nail Tech 

Networking Event).

• Content was king in the form of video. We produced 27 

Facebook Lives, five IGTV videos, and posted countless 

more to NAILSTV.

• The NAILS brand celebrated two major milestones: 

our 35th anniversary and NAILS Next Top Nail Artist’s 

five-year anniversary. In honor of turning 35, we did a 

flashback in each issue of the magazine and kicked the 

year off with a celebratory cover (thanks to Young Nails’ 

Greg Salo). The fifth NTNA finale moved to Orlando 

and packed in 600 nail professionals.

When I look back at the past year, I am reminded of 

how committed NAILS and those in the industry are to 

connecting with professionals in a multitude of ways and 

adapting to changing times. I will always think of 2018 as 

a year that NAILS propelled itself to being a powerhouse 

brand that fostered conversations in-person, in print, 

and online. Any time you try something new, whether 

it be testing out a new product or attending a new event, 

there’s risk involved. NAILS and so many of our partners 

take this risk because we know that you are worth it.

As you can see from our research starting on p. 4, not 

everything has changed over the past year. But for those 

59% who sought out more training, 54% who started 

an Instagram business account, and 65% who tried a 

new product that excited them, 2018 brought ample 

opportunity to learn, explore, and get motivated. Let’s 

resolve to get excited about 2019’s potential.

A Landmark Year
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NAILS launched the Salon Digital Summit with the 

help of Modern Salon and Salon Today. This new type 

of trade show was a hybrid between conference and 

interactive experiences.

KUPA began broadcasting 

the NTNA recap show, 

dubbed the “Sports Center” 

of the competitive nail world.
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introduction

As I review the year in order to analyze its overarching 

themes, I look to a couple of places where we have rich troves 

of data. One of those data sources is Google Analytics, where 

I can see which content on Nailsmag.com has been most 

viewed in 2018. I can see what sections and what specific 

articles our readers are looking at, whether they have come to 

our site via one article and found another, whether they saw 

a post on Facebook and found a story, or whether they read a 

story in our early-release digital edition. 

What Google Analytics is telling us for 2018 is that the most 

popular content relates to health care, specifically conditions 

that affect the nails and skin. Far and away the most popular 

articles on our website this year — and through the last few 

years as well — are those about identifying common disorders, 

properly handling them in the salon, and knowledgeably 

explaining them to clients. I think this bodes very well for the 

industry: It indicates to me that nail professionals know that 

information is powerful and that understanding the health 

aspect of manicuring as well as the beautification aspect is 

critical to success and client retention. 

Another piece of data is the annual Big Book survey, where 

we gather data on the demographics of our readership and 

questions on how nail professionals run their businesses. 

This year, our survey tells us that service prices are flat 

(page 12).  We monitor the service prices for the most 

common nail salon services and this year the changes in 

average services prices are within the margin of error. This 

means that even if there is a 3% increase in the average price 

of an acrylic fill, it may actually be flat or even down since the 

margin of error is +/- 5 points.  

We look at service prices as one of the most telling “vital 

signs” of the health of our industry, so we expect (we hope) to 

see them grow year over year. As most of you know, prices in 

the nail industry move slowly and often move in the “wrong” 

direction. This is due to the proliferation of low-cost salons, 

and also due to simple supply and demand. When a good 

manicure can be had for $15 with no appointment needed, it’s 

hard for a salon to justify a $40 manicure. I don’t mean that to 

say that a salon doesn’t deserve to charge higher prices or that 

good nail technicians don’t earn their rate; I simply mean that 

in today’s professional salon environment, it’s ever harder to 

stay competitive.  

Earlier in the year we did a consumer survey and asked 

women who regularly go to a salon for nail services WHY 

they chose the salon they did. As much as you, the nail 

professional, believe it was because you do great nails, what 

clients told us was it is because your salon is clean and 

convenient. 

WHAT IS YOUR ETHNICITY?

Vietnamese 72%

White/Caucasian 25%

Other 3%

WHAT IS SPENT ON NAIL SERVICES

2014 2015 2016           2017 2018

$8.75

$8.5

$8.25
$8.36

$8.54 $8.51 $8.53 $8.53

Most of you told us that you find this as your number-

one business challenge: dealing with low-cost salons and 

dealing with the sheer number of salons (see page 14). 

While the number of salons is leveling out (see chart above), 

the percentage of Vietnamese salons is increasing. This 

is important because we estimate that service pricing in 

Vietnamese-owned salons is, on average, 30% lower than non-

Vietnamese-owned salons. That price differential is lower than 

it used to be, though, which is good news for all salons, no 

matter who owns them. When prices are higher, clients begin 

to put a higher value on good service, and, hopefully, begin 

to recognize the professionalism of this service. Nail care is 

still a licensed profession in most states, requiring education, 

testing, and issuance of a license by a state body. It has been 

and continues to be deemed important enough to require the 

oversight of a legislative entity. 

Your second biggest business challenge is dealing with 

client behavior, which can be annoying, frustrating, and 

inconsiderate. In a way that makes sense, though, doesn’t it? 

If a customer’s primary motivation for patronizing a salon 

is that it’s nearby and clean (talk about a low bar), they may 

not consider your time valuable enough to show up on time 

(or at all, apparently). But what always heartens me is that 

I see a direct correlation when I look at the earnings of top 

nail professionals. The nail technicians who are making good 

money (see page 8), retaining their clientele, and trying new 

products (see page 14) are unable to take walk-ins (page 14) 

and aren’t complaining about inconsiderate clients.  So, while 

cleanliness and convenience may be driving a lot of your 

customers into the salon, what’s keeping them there is great 

nails, outstanding service, and you. 

Here’s to a prosperous, fun, and data-driven year. 

— Cyndy Drummey

Number of nail techs and nail salons in the U.S.: 

395,658
# NAIL TECH LICENSES

54,386
# NAIL SALONS

2018 Variance Over 2017

10.0%
DOWN

3.7%
DOWN
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Less than 1 year.................3%

1-2 years ........................... 11%

3-4 years ........................... 10%

5-6 years ..............................8%

7-8 years ..............................5%

9-10 years............................7%

11-12 years..........................4%

More than 12 years........ 52%

How long have you 
been doing nails?

WHICH BEST DESCRIBES  

YOUR CURRENT EMPLOYMENT SITUATION? 

Salon owner doing nails (not a booth renter) ...........................................39%

Nail technician (booth renter) ......................................................................20%

Nail technician (employee)............................................................................16%

Other.................................................................................................................14%

Nail technician/salon owner in a salon suite ...............................................9%

Salon owner NOT doing nails.........................................................................2%

nail professional profile

98%
female

GENDER*

2%
male

HOW OLD 
ARE YOU? 

25 or younger .........2%

26-30 .....................10%

31-35 .....................10%

36-40 .....................14%

41-45 ....................18%

46-50 .....................17%

51-55 .....................14%

56-60 .......................8%

Over 60....................7%

What best describes your home life?*

49%
married with 

children

15%
married with 
no children

19%
unmarried 

with children

17%
unmarried with 

no children

WHAT LICENSES DO YOU HAVE?

72%
Nail technician/

manicurist

23%
Cosmetologist

13%
Esthetician

9%
Other

AT WHAT AGE DID 

YOU START BEAUTY 

SCHOOL? 

17.............................13%

18...............................6%

19...............................5%

20...............................6%

21...............................5%

22...............................5%

23...............................3%

24...............................5%

25...............................5%

26...............................5%

27...............................2%

28...............................3%

29...............................3%

30-39 .......................16%

40-49 .......................10%

50+ ............................4%

Other response...........4%

What is 
the highest 
level of 
school you 
have completed?*

Some high school.....................2%

Finished high school...............28%

Some college/AA degree ......44%

Finished college .....................17%

Some graduate school .............2%

Finished graduate school .........7%

How long have you worked 
at your current salon?

Less than a year ............................23%

1-2  years ........................................19%

3-4 years .........................................16%

5-6 years ...........................................7%

7-8 years ...........................................5%

9-10 years .........................................6%

More than 10 years......................24%

HOW MANY 

OTHER NAIL 

PROFESSIONALS 

WORK IN THIS 

SALON? 

57%

34%

6%

2%

None

1-5

6-10

11+

*DATA SOURCED IN 2017
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ON AVERAGE, WHAT IS YOUR 

TOTAL WEEKLY INCOME?  
(include service income, tips, and 

commissions combined)

$150 or less .................................... 12%

$151-$250 ...................................... 11%

$251-$350 ...................................... 10%

$351-$450 ...................................... 13%

$451-$550 ........................................ 9%

$551-$650 ...................................... 13%

$651-$750 ........................................ 6%

More than $750.............................. 26%

Weekly ............................................................... 29%

Monthly..............................................................28%

Twice a month.................................................... 2%

Every other month............................................ 2%

Less often than every other month.............. 6%

Other frequency or not applicable .............33%

How often do you pay 
your booth rental?

On average, 
how many 
hours do you 
work each week?

5 or fewer 3%

6-10 7%

11-15 3%

16-20 13%

21-25 9%

26-30 14%

31-35 10%

36-40 20%

41-45 5%

46-50 10%

More than 50 6%

income & expenses

DO YOU PAY RENT TO A SALON/SUITE?

34%
yes

66%
no

WHICH BEST DESCRIBES YOUR COMPENSATION SYSTEM?

I own the salon, and I also do nails and keep what I make from services I personally do..............27%

I am a booth renter, I pay rent to the salon, and I keep all my service fees. ..................................20%

I am an employee and I receive a percentage of my service fees (no salary).................................13%

I own the salon and pay myself a salary. .........................................................................................12%

I work as a freelance nail technician, traveling or doing nails for on-location work.  

I receive a fee for my work. ...........................................................................................................6%

I work in a “salon suite” where I pay monthly rent for my space and keep my own earnings. ........6%

I am an employee and I receive a salary............................................................................................4%

I am an employee and I receive a salary plus a percentage of my service fees ...............................3%

I am a booth renter; I pay a percentage of service fees to the salon as rent. ..................................2%

I am an employee and my compensation is based on the number of clients I serve or the 

amount of business I do (for example, I receive a higher commission if I bring in more clients). .......2%

Other .................................................................................................................................................5%

HOW MUCH IS YOUR BOOTH 

RENTAL PER MONTH?

UP TO $100 3%

$101-$200 5%

$201-$300 11%

$301-$400 12%

$401-$500 23%

$501-$600 9%

$601-$700 13%

$701-$800 7%

$801-$900 6%

$901-$1000 3%

$1000+ 8%
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WHERE DO YOU MOST FREQUENTLY SHOP FOR NAIL SUPPLIES?  
(Choose two you use most often)

I shop in a professional beauty supply store........................................................ 85%

I order from an online-only distributor. ................................................................ 49%

I buy directly from the manufacturer. ................................................................... 22%

For some items, I buy from non-traditional places that don’t carry 

professional nail supplies (arts and crafts stores, for example). ....................... 13%

I buy products at tradeshows............................................................................... 10%

I order by phone from my dealer’s catalog or deal sheets. ................................... 9%

I shop at an open-to-the-public beauty store ........................................................ 7%

DO YOU RETAIL NAIL 

CARE PRODUCTS  

TO CLIENTS?

46%
Yes

44%

The salon has retail 
products for sale, but 
I personally do not.

8%

No

2%
Other 

response

Are you personally responsible for purchasing  
your own nail products/supplies?

Yes, I provide all my own supplies, including tools and equipment. 76%

I provide some supplies; the salon provides some supplies. 8%

The salon provides all my supplies, except my tools. 8%

The salon provides all supplies, including tools and equipment. 6%

Some other arrangement besides those listed above. 2%

ON AVERAGE,  

HOW OFTEN DO YOU 

 SHOP FOR NAIL SUPPLIES? 

Twice or more a week.......................... 10%

Once a week.......................................... 17%

Three times a month ............................ 13%

Every two weeks or twice a month ... 18%

Once a month........................................ 26%

Every other month ................................. 7%

Quarterly.................................................. 7%

Less often than quarterly ...................... 4%

ON AVERAGE,  

HOW MUCH DO YOU 

SPEND PER MONTH  

ON NAIL SUPPLIES?

up to $50 20%

$51-$100 24%

$101-$200 25%

$201-$300 17%

$301-400 8%

$401 or more 6% 
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training & technology

WHAT DAY IS THE BUSIEST DAY FOR YOU OR YOUR SALON?*

2%
Sunday

4%
Monday

27%
Thursday

8%
Tuesday

24%
Friday

10%
Wednesday

25%
Saturday

PLEASE INDICATE WHICH OF THE FOLLOWING 
YOU AND/OR YOUR SALON HAVE.

I HAVE THE SALON HAS

Pinterest page/account 91% 21%

Instagram account 91% 45%

LinkedIn profile/account 90% 21%

Snapchat 87% 19%

Facebook page/account 83% 64%

Twitter account 80% 33%

YouTube channel 71% 35%

Instagram business account 54% 68%

A blog 48% 59%

A website 41% 75%

Foursquare page/account 36% 73%

How many of each of the following types of training 
have you attended within the last 12 months? 

0 1 2 3 4 5

Trade show/conference 42% 31% 12% 6% 2% 0% 5% 2%

Class with dealer/distributor at the dealer’s location 55% 19% 10% 6% 2% 1% 3% 5%

Class with dealer/distributor not at the dealer’s location 59% 15% 11% 4% 1% 1% 4% 6%

Class with manufacturer at the manufacturer’s location 77% 8% 6% 1% 1% 1% 2% 5%

Class with manufacturer not at the manufacturer’s location 67% 13% 6% 3% 0% 1% 3% 7%

In-salon training 58% 15% 8% 4% 2% 2% 5% 8%

Online training (include webinars or online video  
offered by a manufacturer or distributor) 31% 15% 14% 9% 5% 3% 19% 3%

In-person networking event 62% 14% 7% 5% 2% 1% 3% 7%

Paid private training or independent training (in person) 69% 13% 6% 3% 1% 1% 3% 5%

Paid private training or independent training (online) 78% 9% 2% 2% 0% 0% 2% 8%

Tutorial videos on YouTube 12% 4% 6% 10% 4% 4% 59% 2%

Training on other social media 34% 6% 9% 7% 4% 3% 32% 5%

Non-nail related training (business seminar, for example) 47% 17% 12% 3% 2% 2% 10% 7%

More 

than 5

No 

response

*DATA SOURCED IN 2017
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*DATA SOURCED IN 2017

How do you charge for nail art?

Different rates for different types of art...............................47%

Per finger..............................................................................16%

I don’t have a formal system ................................................10%

Flat rate based on the complexity of the design...................7%

Another way (please explain) .................................................3%

Flat rate for nail art.................................................................2%

Charge per minute that it takes, regardless of technique .....1%

Charge per color ....................................................................0%

services & service pricing

DO YOU CHARGE FOR NAIL ART?

64%
Yes

14%
No

20%
Sometimes

2%
Rarely

WHAT SERVICES  

ARE OFFERED  

IN THIS SALON?

gel-polish...................................................... 90%

manicures ..................................................... 90%

pedicures...................................................... 85%

nail art........................................................... 80%

soak-off gels ................................................. 77%

acrylics (traditional, not a dip system).......... 63%

hard gels (traditional gels)............................ 59%

waxing .......................................................... 55%

nail reconstruction........................................ 50%

eyebrow services .......................................... 49%

natural nail care only  

(not gels, acrylics, tips, etc.) ..................... 45%

paraffin dips.................................................. 45%

hair care........................................................ 40%

acrylic dip systems........................................ 37%

makeup......................................................... 29%

eyelash services............................................ 28%

skin care........................................................ 28%

hybrid gels/tube gels ................................... 26%

eyelash extensions ....................................... 26%

massage ....................................................... 25%

tanning ......................................................... 11%

airbrushing for nails........................................ 8%

Other (please specify) .................................... 3%

includes permanent makeup, wholistic health 

treatments, spray tanning, barbering

WHAT IS YOUR AVERAGE PRICE FOR  

EACH OF THESE SERVICES?

2018 2017 % CHANGE

Basic manicure $21.34 $20.93 2%

Deluxe or specialty manicure $29.76 $30.85 4%

Basic pedicure $33.72 $33.56 —

Deluxe or specialty pedicure $47.28 $45.96 3%

Full set acrylics (sculpt or tips) $46.31 $45.56 2%

Acrylic fill $29.71 $30.57 3%

Gels (traditional/hard gels) $48.53 n/a —

Acrylic dip systems (full set) $35.14 $38.83 10%

Gel-polish $28.53 $29.72 4% 
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800.527.7600

SIMPLIFY
YOUR SALON

saloniris.com
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WHAT ARE YOUR TWO BIGGEST 

BUSINESS CHALLENGES RIGHT NOW?

Competition/too many discount salons 27%

Dealing with inconsistent clients 

(late, no show, length between appointments) 25%

Product and general business costs 21%

Maintaining social media for business 21%

Building and retaining clientele 20%

Advertising/marketing 17%

Finding and retaining quality staff 15%

Pricing 15%

Keeping up with trends 15%

Educating clients 9%

Dealing with the economic downturn 8%

Other 6%

client services Have you tried 
any new products 
in the past year 
that you are 
excited about?

65%
Yes

17%
No

15%
I have tried new products, 

but I am not excited 
about any of them.

2%
I don’t know

WHAT PERCENTAGE  

OF YOUR CLIENTS  

ARE WALK-INS?

1%-10% 20%

11%-20% 10%

21%-30% 12%

31%-40% 3%

41%-50% 5%

51%-60% 4%

61%-70% 0%

71%-80% 2%

81%-90% 0%

91%-100% 0%

none 44%

Which of the following  
appointment booking methods  
do you use most frequently? 

traditional paper calendar/paper booking system ....39%

computer software program ......................................18%

texting with clients .....................................................14%

online booking program or app ................................13%

smartphone booking app...........................................11%

Other ...........................................................................5%

Why have you chosen the salon  
you currently visit most frequently? 

It’s a clean salon, which is very important to me. 57%

It is convenient to where I live or work. 50%

It is reasonably priced. 50%

They do great nails. 39%

The salon is comfortable and relaxing. 38%

The hours are convenient and I don’t need  

to make an appointment. 37%

It’s convenient to where I shop or do errands. 32%

The salon does NOT require an appointment.  30%

The salon was recommended by someone I know. 26%

It’s fast; I can get in and out quickly. 25%

They carry a good variety of polish colors. 23%

The salon has only licensed nail technicians,  

which is important to me. 22%

My favorite nail technician works there. 13%

I get my hair done or other services at this salon, 

so it’s convenient to get my nails done there. 9%

I read good reviews about this salon online. 9%

The salon carries or uses my favorite products.  8%

I saw an ad for it or got a coupon for it, so I tried it out. 6%

I like talking to the other customers. 5%

I read about the salon in a magazine or newspaper. 1%

Clients: Nail techs:

Why do you believe clients choose 
to patronize your salon? 

48% 

It’s a clean salon, which is 

important to them.

50% 

We do great nails.

23% 

It is reasonably priced.

31% 

The salon is comfortable and relaxing.

11% 

It is conveniently located to  

where they work or live.

12% 

The hours are convenient.

We asked salon clients WHY they chose the salon they go to, and we asked nail professionals why they 

THOUGHT clients chose their salon. The responses on the right are nail techs’ responses to the question.  
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Get glued to our FREE ebooks

Quick, professional nail education at your fingertips!

Find these ebooks at www.nailsmag.com/page/123007/ebook-downloads 
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You may be an experienced booth renter or a salon employee who 

longs to grow beyond your current table. Or you may be an industry 

newcomer with a bold vision for a successful salon. Regardless of 

what’s propelling your journey into entrepreneurship, our Salon 

Start-Up Guide is for you. 

This kind of service business can be challenging and occasionally 

emotionally draining. But it can also be fun and rewarding in a way 

few careers are. Nail salon owners have in common a love of helping 

people and making people feel good. We imagine you too have a 

passion for the nail business. With this guide, we want to help you 

turn that passion into a sustaining business. 

We’ve included portions of our guide here in the Big Book 

because so much of the data you need to know to get started 

is published right here. Go to www.nailsmag.com/ebooks to 

download the complete Start Up Guide, where you’ll find more 

detailed information on a wide range of topics essential to opening  

and running a nail salon.

We wish you good luck on your exciting new venture!

C O N T E N T S

18

B U S I N E S S  P L A N N I N G

20

L O C A T I O N

22

E Q U I P M E N T  A N D  D E C O R
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Start-Up

guide

26

S E R V I C E S
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Each section will require supporting 

documents, which are independent 

pieces of information that back up your 

assertions in the plan. What follows is 

an outline of the basic sections of your 

plan and what accompanying support 

documents you should have ready. 

The mission statement is a simple 

proclamation that says what your 

business is about. Although it may 

end up being only a sentence or two, 

these will become words to live by. 

The statement should be carefully 

crafted and honed so that it reminds 

you — and the staff you eventually 

assemble — why you’re here in the first 

place. It’s the kind of thing that you 

print and hang up in the reception area 

so customers know your mission and 

in the break room so employees are 

constantly reminded. Keep it simple, 

but make it memorable. 

The next part of the plan is a 

personal/professional history. If you’re 

new to the business, this section will 

include your resume and details of 

your work history, education, and 

history of other businesses owned. 

Include honors you’ve won, as well 

as continuing education and formal 

education you’ve received. Supporting 

documents can include your own credit 

reports and letters of reference.

The marketing plan contains the 

guts of how you will make your salon 

a viable business, how you’ll find and 

retain clients, what the competitive 

market is like, what the industry health 

is, and what the growth potential is. 

Supporting documents should include 

demographic studies (a forecast of 

the economic future of the community 

can usually be obtained from the local 

chamber of commerce or economic 

development agency), and market 

data. Much of what you need on the 

health of the industry, growth potential, 

and industry viability can be found in 

the statistics section in this issue and 

online at www.nailsmag.com/market-

research. You may want to go back a 

few years to show growth in key areas. 

You might also include any research or 

surveys you’ve done to show an interest 

or need for your services.

The management plan includes 

where you’ll recruit salon staff, how 

you’ll compensate and retain staff, 

and whether they will be employees or 

booth renters. This includes information 

on the daily running of the salon (what’s 

known as “operations”). 

The financial plan will outline how 

you’ll make this all happen financially 

and will include a budget. Include 

data on sources of funds (will you 

be using your own money or trying 

to get a loan?), equipment lists, 

personal balance sheets, total assets 

and liabilities, and cost and income 

projections for the first five years. In this 

section you’ll also explain what type of 

corporate entity you will set  

up, whether it is a proprietorship, 

general partnership, corporation,  

or something else.

Finally, there is the cover sheet 

and an executive summary. Put the 

executive summary on the front page 

of your plan but write it after you’ve 

written the rest of the plan so that  

you can truly summarize all aspects  

of what’s inside your plan. 

Expect to review and update your 

business plan periodically to confirm 

that you are still on track.

Express Your Vision

Start With a Business Plan

Vanity Projects Miami, Miami

Salon  
Start-Up

guide

Launching a new business without a business plan is 

like heading off to visit a new locale with no map. You 

might get where you’re going — eventually — if you’re 

lucky. The number-one mistake new salon owners make 

is working without a business plan. You must have a 

well-thought-out and researched business plan, which 

will serve as a road map — showing you where you are, 

where you’re trying to go, and strategies (routes) to  

get there.

The business plan also forces you to think the 

project through, from start to finish.  A sound plan is 

comprised of several sections, including several small 

plans (the financial plan, the marketing plan, and the 

management plan), as well as a mission statement, 

your personal/professional history, and an executive 

summary. Business plans don’t have to be complex or 

long; they just need to be complete. The better the 

plan, the easier it is to stay on track, the easier it is to 

deal with lenders and vendors, and the easier it is to 

assess how you’re doing as business proceeds.
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Wipe with 99% 

Isopropyl Alcohol to 

remove the top fi lm.

The French manicure exudes timeless wearability. While typically 
thought of as pink and white, you can change up the colors 
depending on the season for an elegant twist. Clients will love 
this stylish design and you will love how easy it is to execute. 
Take the French from day to night with stylish stamping. 

www.cnd.com  |  @cndworld  |  @cndworldfan

Discuss removal with your client. Schedule an appointment in 14 days so she can experience 

the ease with which CND® SHELLAC® comes off without damaging the natural nail.

How to...

Take a French Twist From 
Day to Night

Prep the natural nail. Apply a thin layer of CND®

SHELLAC® Base Coat. 

Cure for 10 seconds in the 

CND® LED Lamp.

Apply two thin layers of 

CND® SHELLAC® Soiree 

Strut. Cure each layer 

for one minute.

1 2 3

PRO TIP 

sponsored by

Apply CND® VINYLUX®

Black Pool to a fi shnet 

stamping plate. Scrape 

to remove the excess 

and pick up the pattern 

with the stamper. Apply 

the pattern to the nail.

Apply CND® SHELLAC®

Black Pool to the free 

edge, creating a deep 

smile line. If needed, 

clean with a CND®

ProSeries Gel Oval 

Brush lightly moistened 

with 99% Isopropyl 

Alcohol. Cure for 

one minute.

Apply a thin layer of CND®

SHELLAC® Top Coat. Cure 

for one minute.

4

5 6 7

CND, SHELLAC, and VINYLUX are registered trademarks of Creative Nail Design, Inc.
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Licenses and Permits

A city business license is required 

for tax collection purposes and 

most likely is processed through 

the city planning department. 

Your property must be zoned 

for operating a nail salon or you 

will need to obtain a variance 

or conditional-use permit. You 

will likely be required to obtain 

a fire department permit, an 

occupancy permit, and a sign 

permit. Some localities require 

a health department inspection. 

Many times county governments 

require the same permits as cities, 

but be certain that you learn the 

laws for city, county, and state. For 

retailing, you will need a resale-tax 

or wholesale permit, also called 

a seller’s permit, which is usually 

issued by the equalization board, 

state sales tax commission, or 

franchise tax board. This permit 

allows you to purchase products for 

resale and pay sales tax only once. 

Budgeting

The budget is part of your 

business plan’s financial plan and 

is an integral part of your map. It 

provides for your expenses and 

allocates your resources. It will 

be the most important vital sign 

of your success. You will have a 

startup budget, which will include 

all the one-time expenses involved 

in getting off the ground, and an 

operating budget, what it takes to 

keep the salon running in terms 

of both income and expenses. 

You will also have various financial 

reports, including a profit-and-loss 

statement. Financial reports and 

budgets are necessary management 

tools and should be user-friendly so 

you can understand your financial 

health quickly and easily.

Cute Nail Salon, Austin, Texas

Choosing a Location
Your location can make or break you. From finding the right area, to 

determining your needs, to securing the perfect space, to negotiating a 

favorable lease — the more time you spend on planning and research, the 

better off your business will be in the long run. Maybe nail salons are on 

every corner, but that doesn’t mean that’s where you should put yours.

Study the Community

It’s obvious, but begin by selecting an area that appeals to you and that 

is relatively close to where you live. In choosing a community you will 

consider many factors: 

  • Is the population large enough to support your salon?

 • Does the community have a stable economic base? 

  • Are demographic characteristics compatible with the market you wish 

to serve? 

 • Will there be nail technicians to staff the salon? 

To get a sense of the lifestyle and whether it matches your ideal 

clientele, you must study the community firsthand. Visit potential areas  

at various hours and days to gauge the level of traffic and business  

being conducted.

Consider also the types and number of salons 

already servicing an area. You may want to 

mark on a map where other salons are 

located. Assess what would be your 

competition. Find out what services they 

offer, pricing, size of staff, things like 

that. Are the majority of salons vying 

for the same clients you are? Consider 

whether the market will bear another 

salon and whether you have a distinct 

concept from surrounding salons.

Salon  
Start-Up

guide
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A UV/LED lamp is a crucial item for any 
nail tech who uses gel and gel-polish, but 
with so many types available, how can you 
choose the best one? There are several 
factors to consider when making sure you 
get the lamp that will work best for you. 

www.geltwo.com  |  @gel_two  |  @geltwo

Pick a lamp that’s easy to move around for manicures and pedicures. If you use a cordless lamp, 

make sure it will stay charged for a long time so it won’t interrupt your services. 

How to...

Buy a UV/LED Lamp

How you use your lamp will depend 

on what services you perform most 

often. You may need to move your 

lamp around to make services 

easier, especially if you perform 

gel pedicures. A cordless lamp will 

allow you to easily adjust locations 

to accommodate hands and feet 

without needing to worry about 

whether the lamp is plugged in. 

The motion sensor and timer is 

another important consideration. 

The motion sensor will ensure that 

the lamp starts curing as soon as 

the client places her hand in the 

lamp. Having a variety of timer 

settings can help you make sure 

you cure for the correct amount of 

time and allow you to fl ash-cure. 

New lamps such as Gel II’s 7D 

Diamond Lamp are cordless and 

rechargeable. It even comes with 

a convenient handle, making it 

simpler to move around. It features 

a motion sensor with 5-, 10-, 15-, 

30-, and 50-second timers. 

A cordless lamp loses its 

convenience factor if you have to 

charge it constantly. That’s why 

picking a high-quality lamp with 

a long-lasting charge is worth 

the investment. An effi cient high-

wattage bulb is another helpful tool 

to ensure your lamp has enough 

power. New lamps hold a charge 

for an increasingly long time, with 

lamps such as the 7D Diamond Lamp 

lasting up to 10 hours on one charge. 

This lamp can cure 99% of gel-polish 

brands and features a 36W bulb for 

fast, effi cient curing. 

The design of your lamp is 

important. A good lamp is sized 

to fi t all sizes of hands and feet, 

with a comfortably wide base 

opening. Many new lamps have 

unique, attractive designs. The 7D 

Diamond Lamp has a sleek look 

and a premium acetone-resistant, 

diamond-effect fi nish that will 

impress clients. Its base opening is 

extra wide to comfortably fi t hands 

and feet of any size. 

1 2 3

PRO TIP 

sponsored by

THINK ABOUT HOW 

YOU’LL USE YOUR LAMP

CHOOSE THE 

HIGHEST QUALITY

DESIGN MAKES 

A DIFFERENCE
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Selecting a Site

Once you’ve settled upon a community, the next step is 

finding the right site. A good location has the following 

features (you may not get everything you’re looking for,  

but be armed with a checklist to use as a starting point):

    • Parking for customers and employees. A good gauge 

for sufficient spots is two-and-a-half times your 

maximum client capacity.

• Adequate plumbing for water-based services such  

as pedicures.

• Handicap-accessible restrooms.

• HVAC. Heating, air conditioning, and ability to 

ventilate — can you exhaust fumes and dust without 

contaminating other businesses? (There are often  

HVAC requirements for nail salons to protect staff  

and neighboring businesses from salon particulates  

and odors.)

• Lighting.

• Storage space, for back bar products.

• Room for an office.

• Steady walk-by and drive-by traffic.

• Easy access for clients and employees (Look out for one-

way streets, elevated traffic speeds, narrow entrances 

and exits, and difficult turns.)

• How is the sound inside the building? Can you hear 

traffic outside or neighboring businesses? 

• Can you see the building from the street? 

• Is the address easy to locate?

• How accessible is the location to public transportation? 

• How close is the nearest highway exit?

• Are neighboring businesses well-kept and busy?

Designing and Furnishing Your Salon

The ability to create a welcoming environment is 

essential to the success of your salon. The majority of 

your decorating budget will be spent on big basics, 

such as flooring, wall coverings, furniture, and lighting. 

The remainder will be spent on the finishing touches. 

Get multiple cost and time estimates for everything in 

advance and budget for cost increases and for delays.

Nail salon customers walk through your doors to 

treat themselves. They’ll want to be comfortable, so the 

way you furnish your salon should reflect the clientele 

you wish to attract. You may want to hire an expert in 

designing salon spaces, someone who understands 

the nuances of what a nail salon needs (for example, 

whether there’s a space for clients to sit and wait while 

their polish dries so a new client can start her service at 

the table).  

If you’re about to be a salon owner and haven’t 

tackled this industry before, it would behoove you to 

contact a full-service professional beauty distributor. 

Even those of you who have been in the business can 

greatly benefit from working with a distributor. 

“In some cases, if you work with a qualified 

equipment company, they can help you with design 

and layout, eliminating the need for an architect, which 

is an extra expense,” says John Pohlen, president of 

SalonEquipment.com. They can tell you where you can 

cut costs in terms of equipment versus your square 

footage, and have experience in design as well.

Chill Body Day Spa, Omaha, Neb.

Salon  
Start-Up
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Dipping is on the rise and a lot of salons are offering 
this service in addition to traditional gel, lacquer, and/
or acrylic manicure services. Dipping allows clients to 
wear their nails longer and provides a stronger, yet 
lighter feel than gel, lacquer, and acrylic. It may seem 
to require a daunting number of steps, but it’s a fast 
and easy process once you get the hang of it. 

www.lechatnails.com  |  @lechatnails |  @lechatnails

Market dips to millennials, who especially love this service because it’s quick, easy, 

and lasts almost twice as long as traditional nail applications.

How to...

Do a Dip Manicure

PRO TIP 

sponsored by

File and shape nail 

edges, buff the tops of 

nails if necessary, and 

wash hands.

To prep, shape the nails, 

gently push back the 

cuticles, and remove the 

shine from the natural nail. 

Then apply bonder to all 

10 nails.

Apply base to one nail, 

covering the entire nail, 

but avoiding the cuticle 

area. Immediately dip the 

nail into the powder at a 

45-degree angle and roll 

the fi nger gently from 

side to side for at least 

fi ve seconds. Remove 

and brush or tap off extra 

powder. Repeat on each 

nail one at a time to keep 

the base from drying 

too quickly. 

Once an entire hand 

is complete, tap off 

the rest of the excess 

powder, then lightly 

brush off any remaining 

loose powder. 

1 2 3
Repeat steps 2 and 3 on 

the other hand.

Go back to the fi rst 

hand and apply 

another layer of 

bonder. Dip the nail 

into the powder as 

described in step 2 

and repeat the process 

one or two more times 

until desired color 

intensity is reached.

Apply activator to all 10 

nails, taking care to cover 

the entire nail. Allow to dry 

for fi ve to 30 seconds.

4

5 6 7 8
Apply top coat to all 

10 nails and allow to 

dry for at least two 

minutes. Finish with 

cuticle oil.
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When sitting down to make your large purchases, you’ll 

be referring to the budget you originally created. You may 

have decided that you wanted a high-end salon with fully 

plumbed pedicure thrones, semi-private manicure suites, 

and a reception area that instantly puts clients in the mood. 

Hopefully you budgeted adequately for those expenses. 

Beyond the equipment and furnishings themselves, you 

need to consider the specialized equipment or salon build-

out they require. “Furniture is probably the least expensive 

of the purchases for a new salon location,” says Kevin 

Ruane, president of sales for Quest Resources/Castleton 

Capital in Fort Myers, Fla., which specializes in leasing salon 

equipment. “Plumbing, electric, buildout, and water heaters 

can run thousands of dollars. First-time salon owners need 

to figure out if they’ll need oversized water heaters for their 

pedicure thrones or extra plumbing and electrical outlets.” 

You need to consider function, form, and quality. Tables 

should have all the storage space and compartments you 

need and should look good and blend with your planned 

decor. Besides manicuring tables and pedicure equipment, 

you’ll also need to equip your reception area and break 

room. You may choose to include fixtures such as partitions, 

paneling, signage, storage shelves or cabinets, lighting,  

plus all tables, waiting chairs, and related hardware for 

product display. 

The Big Stuff: Buy or Rent?

Creating a theme for your salon is the next step in 

completing the design process. You may want to make 

your salon cozy, Victorian, industrial, or contemporary. 

It’s up to you to choose a theme and maintain it. You can 

look at the area and surrounding businesses. Is the area 

urban or rural? What setting would your customers most 

relate to? Most importantly, you’ll want to design on a 

theme that reflects your tastes and personality. 

Knowing in advance what type of theme you want 

to have can save you frustration as well as thousands 

of dollars in unwanted furniture and accents. Spa-like 

services demand a spa-like atmosphere and more 

personal space. Design, decor, lighting, and other 

creative illusionary design elements will lend a salon  

a spa-like feel.

An important element of design is lighting. 

Unfortunately, lighting is usually one of the last pieces of 

a project that is looked at. People will spend thousands 

of dollars on a certain look but then will turn around 

and spec cheap fluorescent lighting throughout the 

whole space. There are fluorescent lights that are color 

corrected to closely imitate the color of natural sunlight, 

smart lighting that can make adjustments based on 

environmental conditions, and accent lighting can make 

or break a salon or spa’s total look and feel. 

Finally, remember that client and employee 

comfort is key. When designing your layout, 

make sure there is equal space between 

nail tables, pedicure setup, and the 

reception area. You don’t want clients 

or employees on top of each other. You 

can always invest in several pieces at a 

time. After all, you’ve just begun.

Picking a Theme

Well Beauty Studio, Oklahoma City, Okla.

Salon  
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Nail tips are a great way to help clients get the long, 
beautiful nails they want, but using nail glue or other 
potentially harmful products may result in damage to 
the natural nail. Glue-less tips are a great way to 
avoid damage. Bio Sculpture EVO Oxygenating 
Base can be used to apply nail tips without the need 
for glue, and it’s specially formulated to be healthy 
for the nails, too.

www.biosculpturegel.com  |  @biosculptureusa  |  @biosculptureusa

If the natural nail surface is fl at, choose a larger size tip and fi le down the overhanging sides. 

It’s not important that the nail plate is covered by the tip, but it is important that the free 

edge fi ts well into the groove of the tip.  

How to...

Apply a Glue-less Nail Tip

PRO TIP 

sponsored by

Prep the natural nail by pushing 

back the cuticles. Use a 240-grit 

buffer to lightly remove any shine 

that appears on the nail.  

Size all 10 tips. Do not use any 

pressure when sizing the tips 

like you would when using glue. 

Confi rm the length of the tip and 

use the Edge Cutter to cut the tip 

to the required length. This will 

remove at least two-thirds of the 

tip weight. 

Apply a fi rst layer of EVO 

Oxygenating Base onto the natural 

nail with extra gel on the free edge. 

Do not cure. Use the Bio Extension 

Tweezers to pick up the tip and place 

it onto the nail. The free edge must 

be well connected without any air 

bubbles. Cure for 30 seconds. Wipe 

the adhesion layer, fi le, and buff away 

most of the excess gel that may have 

pushed out behind the tip. Blend 

until smooth.

1 2 3

Apply a reinforced layer of EVO 

Oxygenating Base to build an arch.
Apply the desired color, clear, or 

French, fi nishing the application 

with a layer of EVO Gloss or Matte 

Top Coat. 

4 5
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Most salons, even those that consider 

themselves “nails only,” offer a variety  

of services for hand and foot care, and 

even some minimal skin care. You’ve 

already determined whether yours 

will be a high-end spa, a mid-priced 

neighborhood salon, or a discount 

shop for customers on the run. Those 

decisions were reflected in your choice  

of location, salon decor, and staffing,  

and now they will be reflected in the 

salon service menu as well.

Start with the basics. Consider the 

lowest common denominator that is 

necessary to build a well-rounded menu. 

Standard manicures, pedicures, and nail 

enhancements fall into this category. 

Decide if and what basic mix  

of enhancements you will offer. 

Consider the skill level and technical 

strengths of your technicians when 

deciding this portion of the menu.  

You may need to provide or encourage 

additional education for your techs — 

depending on the services you choose 

— and allow enough time for them to 

become proficient in performing the 

service. Most nail professionals are 

trained to do the fundamentals, but you 

need a well-rounded nail technician (or 

one willing to be trained) if you want to 

offer a range of enhancement services. 

By the same token, the skills of your 

staff are important in how you schedule 

services. You will need to know that 

a manicure can be finished in, say, 45 

minutes, and that acrylic fills should be 

booked on the hour. 

In addition to the basic nail 

services, you’ll want to offer additional 

services that cater to your specific 

client demographic. High-end spa 

departments and mid-level salons 

should consider specialty versions of 

manicures and pedicures, natural nail 

care regimens, and luxurious signature 

services. Often this translates into using 

fresh ingredients, unique products, 

and holistic themes. Keep in mind such 

services will require additional planning 

if they involve perishable items, stylized 

service techniques, or specialty massage. 

Don’t forget your salon theme. If you 

have decided on a Hawaiian salon 

theme, for example, tropical-inspired 

services would be perfect.

If you are finding yourself stumped 

when it comes to creating signature 

services, visit other salons and spas,  

or collect and analyze competitors’ 

menus. Look for things you like and 

dislike, and see if you can’t modify 

services to meet your needs. Play to  

your strengths, skills, and interests.  

(You can find many signature service 

recipes at www.nailsmag.com/

technique/service-recipes.)

Add-on services designed to complement the basic menu are a good idea 

and, if chosen wisely, increase bottom-line profits. Successful add-on services 

can range from nail art to waxing to paraffin dips to massage. These types of 

services offer excellent opportunities for upselling clients and customizing 

existing services.

Other popular offerings that supplement nail services include eyebrow 

services, hair care, skin care, makeup, eyelash services, and tanning.  While 

not all of these services are conducive to repeat visits, they can represent a 

healthy avenue of income depending on the level of demand in your area.

Each state has its own regulations regarding licensing for services beyond 

manicures and pedicures, so familiarize yourself with your state and local 

regulations prior to adding non-nail services to the menu. In general, nail 

technicians are usually only licensed to do work on the hands, up to the 

elbow, and on the feet, up to the knee. 

Add a Little Something Special

Creating a 

Service Menu AriaHouse Spa, Georgetown, Texas

Salon  
Start-Up
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Versatility is key when deciding which nail art products 
to add to your trove of supplies. With some creativity, 
multi-use products can delight clients with an endless 
variety of nail art styles and custom designs. A thin, 
crystal-clear art gel, NSI’s Tech-Gel Glitter Base can be 
used for custom glitter mixes, candy balls, blooming 
gel art, and even to adhere rhinestones and bling.

www.nsinails.com  |  @nsinails  |  @nsinails.usa

Take a good-quality photo of your fi nished artwork to post on social media. 

Use a hashtag to identify the technique used, such as #candyball or #bloominggel.

How to...
Stretch Your Nail Art Budget 
With Multi-Use Products 

1.  Apply a layer of Tech-Gel Glitter 

Base to the nail, but do not cure.

2.  Using your art tool, pick up a 

bead of gel-polish color. Begin by 

creating the center of your fl ower 

and work your way outward. Leave 

a little extra space between each 

line to allow room for movement. 

3.  Allow the color to “bloom” on its 

own or use a gel brush to move it 

around. When you’re happy with 

your movement, cure in an LED 

or UV lamp. 

4.  You can add defi nition to your 

design by outlining it in gel-

polish or leave the design for 

a “watercolor” look. 

5. Apply gel top coat and cure.

1.  Dip the tip of a pin or pointy 

implement into Tech-Gel Glitter 

Base and let it settle into a small 

ball. Cure in an LED or UV lamp. 

Turn the ball slowly while curing.

2.  Paint the cured ball with gel-

polish or add glitter. Cover the 

design and embellishments with 

another layer of Tech-Gel Glitter 

Base and cure.

3.  Paint three layers of petals around 

the ball and cure the gel-polish.

4.  Dip the ball into the Tech-Gel 

Glitter Base to coat your layer of 

petals. Let it settle into a small ball 

and cure while turning slowly. 

5.  Repeat steps 3 and 4 until the 

desired effect is reached.

6.  Apply gel top coat and cure. 

File the back of the ball fl at.

1.  Using your nail art glitters, choose 

a single color or mix different 

shades to customize (be sure to 

mix together well).

2.  Squeeze out Tech-Gel Glitter 

Base into the glitter container so 

the ratio of gel to glitter is at least 

2:1. You need to ensure there is 

enough gel for it to cure.

3.  Use a brush or metal tool to 

mix the gel into the glitter, 

making sure it’s evenly mixed 

and distributed. 

4.  Gather a bead of gel on your gel 

brush. Apply to the nail using 

polish-style strokes. Cure in an 

LED lamp for 30 seconds or UV 

lamp for two minutes.

5. Apply gel top coat and cure.

1 2 3

PRO TIP 

sponsored by

CREATE BLOOMING 

GEL ART

CREATE A 

CANDY BALL

MAKE A GLITTER 

MIX GEL
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Compensation Systems

One of the first and most important decisions you need to 

make is what compensation structure you will put in place 

to attract the most desirable nail technicians to your salon. 

What incentives will help motivate them to build their 

clientele and upsell services and retail for your salon? How 

will you compensate your staff in a way that ensures salon 

profitability at the same time as minimizing staff turnover? 

Too many salon owners have sacrificed their own 

business by giving too big of a piece of the pie away to 

staff through unnecessarily large commission percentages. 

You surely want to develop a program that makes nail 

techs happy, but it cannot come at the cost of profits or 

your ability to reinvest in your own business.

The most common systems of compensation used by 

most salons for nail technicians are, in descending order, 

booth rental (most pay rent to the salon and keep all their 

service fees; a minority pay a percent of their service fees 

to the salon as rent), employees who receive a percentage 

of their service fees (no salary), salaried employees, and 

employees who receive a salary plus a percentage of 

their service fees. Salon owners report paying themselves 

a salary or keeping what is made from nail services they 

personally do. (See our statistics sections for breakdowns 

of compensation structures.) Not only do you need to 

decide which system will work best for your business, you 

need to understand the definitions clearly so you can fulfill 

your tax responsibilities to your state, the IRS, and any 

requirements of the Department of Labor. 

Figuring Out Prices

Salons try to set their prices to compete with 

others, but most never consider whether there 

are commonalities in the cost of operations and 

overhead and the desired profit margin. You 

have to look at your own business, your supply 

and demand, your training, your marketing, 

and your service standards. Monitor what your 

competition is doing, but don’t let their prices 

dictate yours.

To determine if your salon prices will cover the 

cost of doing business, put a dollar value on your 

costs for every revenue-producing service hour. 

Your income per hour should be greater than 

this amount in order to turn any kind of profit. 

Know the base price of all services — how 

much it actually costs to offer a service and 

make the profit you determined in your original 

business plan. You can have some high-profit 

services and some low-profit services, averaging 

out to the net amount you want to make. 

Assign each service a base price according 

to the total cost of service sales per hour. So 

a one-hour full set, for example, would have a 

wholesale price equal to the total cost of service 

sales per hour, while a 30-minute manicure 

would have a wholesale price equal to half that 

amount. (Go to www.nailsmag.com/pricing for 

more details.)

Salon  
Start-Up

guide

Luxuria Nail Bar, Scarsdale, N.Y.
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Staying top of mind with your current 
clients while attracting new ones can 
seem like riding two horses at once! 
Options abound for savvy salon owners 
who want to get the word out: online 
advertising, email and text marketing, 
print, social media, direct mail… It’s hard 
to know what works for you and your 
market without trying each channel. Find 
the time — growth frequently requires 
going beyond your comfort zone. So get 
out there and make some noise.

www.saloniris.com  |  @salonirissoftware  |  @saloniris

Customize your receipts (emailed or printed) to encourage clients to review you online, 

follow you on social, or “refer a friend” for a healthy discount.   

How to...

Market Your 
Salon Services

Posting on social media is a no-

brainer, but be sure that you’re 

making the most of this opportunity 

by employing the hashtags that 

will maximize your exposure 

and help you get found by more 

users. Capture local eyeballs by 

getting beyond generic search 

terms; #acrylicgels #metallics 

#orangecounty will not just get you 

attention for your work, but will get 

you found by locals on the lookout 

for a new tech or a new technique.  

Get your customers used to hearing 

from you. Set up email campaigns 

that recur and present your most 

valued customers with worthwhile 

offers that fi t their needs. Take the 

time to promote your business to the 

people who matter most — those 

who already use and like you. Create 

reasons to communicate and look for 

opportunities to upsell and cross-sell 

your services by creating packages 

or monthly memberships. Think of 

it as building your audience; it may 

take time, but it pays dividends.  

Never miss an opportunity to make 

noise about your salon or your 

technicians. When you’re running 

a business or building your brand, 

there’s no room for modesty, so 

don’t be shy about showing off 

your work, highlighting business 

milestones, or profi ling the staff 

members who are keeping your 

clients happy. Set up and populate 

social media channels where you’ll 

shine, and don’t bite off more than 

you can chew — keep it to just 

one or two channels if that’s all 

you can handle and deliver quality 

content regularly.

1 2 3

PRO TIP 

sponsored by

GET SOCIAL KEEP IN TOUCH
BE PROUD, 

GET LOUD!
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Allied Beauty Association 
www.abacanada.com 

(800) 268-6644 

Alain Audet, exec. dir. 

MISSION: To ensure the continued growth 

of the professional Canadian beauty industry 

by hosting trade events and competitions.

BENEFITS: Offers health, dental, and liability 

insurance and competition discounts.

Allied Beauty Experts
www.alliedbeautyexperts.net

(800) 444-7546

Ken Callison, exec. dir.

MISSION: To provide industry-tailored 

insurance policies that cover hair, nails, 

skin care, laser hair removal, permanent 

cosmetics, medispa treatments, and more.

BENEFITS: Marketing and business 

solutions, including social media 

management, online appointment calendar, 

SEO, and website development.  

American Association of Cosmetology 
Schools (AACS)/Career Educators 
Alliance (CEA) 
www.beautyschools.org 

(480) 281-0431 • (800) 831-1086 

Glen Fernandez, membership services mgr. 

MISSION: To keep members abreast of 

federal and state laws and regulations, 

provide educational services, and promote 

cosmetology education in the U.S.   

BENEFITS: Student scholarship/ACE 

grant/government advocacy programs and 

insurance/discounts.

Associated Hair Professionals 
www.associatedhairprofessionals.com 

(800) 575-4642  

Ali Davidson, dir. of membership 

MISSION: To advance the success of beauty 

professionals, providing trend-setting 

education, innovative marketing/business 

tools, and money-saving discounts. 

BENEFITS: Offers affordable liability 

insurance coverage and marketing 

resources.

Beauty Changes Lives 
www.beautychangeslives.org 

(800) 831-1086 

Lynelle Lynch, board pres. • Lauren 

Conway, exec. dir.

MISSION: Beauty Changes Lives, established by 

AACS, makes dreams come true with scholarship 

opportunities for those looking to pursue and 

develop a career in beauty and wellness.

The Concerned Beauty and Barber 
Professionals (TheCBBP) 
www.thecbbp.org 

(678) 390-0803  

Tamara Johnson-Shealy, pres. 

MISSION: To provide health, safety, and 

sanitation continuing education to licensed 

beauty professionals.  

BENEFITS:  Free or discounted participation 

in TheCBBP meetings, forums, classes, and 

events; a commemorative t-shirt; a membership 

certificate; and a “Find A Pro” web listing.

Cosmetologists Chicago/International 
Nail Technicians Association (INTA) 
www.americasbeautyshow.com 

(312) 321-6809 • (800) 648-2505 

Paul Dykstra, CEO • Amy Westercamp, 

Cosmetologists Chicago assn. mgr. • 

Christie Smaidris, INTA education dir. 

MISSION: To unite America’s salon 

professionals and educate them to ensure 

lifetime success.                                        

BENEFITS: Free admission to America’s 

Beauty Show, educational events, newsletter, 

and web news.

Spa Industry Association  
www.dayspaassociation.com 

(952) 283-1252 • (877) 851-8998 

Allan Share, pres. 

MISSION: To serve as the primary business 

resource for day spa professionals, to 

promote members’ businesses, and to protect 

consumers by establishing a standard of 

excellence in the day spa industry. 

BENEFITS: Listing in The Spa Industry 

Directory and on the association’s website, 

industry magazine links, day spa reports 

by members, accreditation program, and 

discounts.

National Accrediting Commission of Career 
Arts & Sciences Inc. (NACCAS) 
www.naccas.org 

(703) 600-7600 

Dr. Tony Morando, exec. dir.

MISSION: To further improve post-secondary 

education in cosmetology arts and sciences; 

to establish/enforce minimum performance 

standards; to ensure that accredited 

institutions carry out activities ethically and 

responsibly.   

BENEFITS: Eligibility for the Federal Student 

Loan Program under Title IV.

The National Association of Eco-Friendly 
Salons & Spas (NAEFSS) 
www.naefss.org 

(708) 240-8080 • (877) ECO-VIBE 

Tamara Jercha, founder 

MISSION: To protect the environment while 

improving salon businesses.  

BENEFITS: Source guidebook, member 

logo (certificate, door sticker, and JPEG), and 

certification discounts.

National Latino Cosmetology Association
www.nlcamerican.org

(702) 448-5020

Julie Zepeda, founder

MISSION: To support beauty professionals 

and connect them to a worldwide network of 

Latino trade and business development, and 

educational opportunities. 

BENEFITS: Professional networking, 

marketing opportunities, internships, 

sponsorship packages, trade events, and 

career opportunities.

Politics Beauty and Barber 
www.politicsbeauty.org 

(470) 299-8101 

Tamara Johnson-Shealy, sr. advocate 

MISSION: To reform, rebuild, and reconnect 

the beauty industry to the legislative process 

in Georgia, and to be a resource for change, 

uniformity, and advancement. 

BENEFITS:  Working to establish laws 

and regulations to raise the standards of 

professionalism.

Professional Beauty Association (PBA) 
www.probeauty.org 

(800) 468-2274 • (480) 455-3460 

Steven Sleeper, exec. dir. • Eric Horn, assoc. 

exec. dir. 

MISSION: Providing members with education, 

networking/industry events, business tools, 

and government advocacy to ensure career 

success.  

BENEFITS: Subscriptions, discounts on 

classes, show admissions, and reduced pricing 

on tuition/admission to PBA programs, 

scholarship opportunities, discounts on 

business resources, partners, and research; 

access to major medical/liability insurance, 

and a discount program for dental and vision 

check-ups.

SASSI Salon & Spa Specialty Insurance 
www.sassiagency.com 

(631) 666-5050 • (888) 823-9380 

Kathy Lopez, account mgr. 

MISSION: Provides liability insurance and 

property coverage to beauty/nail salons, 

barber shops, spas, beauty schools, and other 

affiliated trade schools.  
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Beautybrandr
(305) 396-1703

www.beautybrandr.com

Patricia Valera, chief beauty innovator

A beauty brand development and marketing 

agency that provides business guidance, solutions, 

and resources.

Beauty Industry Report 
(440) 846-6022  

www.bironline.com 

Mike Nave, founding editor

Publishes the Beauty Industry Report, a monthly 

newsletter for beauty business executives.

CoconutMilk Creative 
(323) 374-3449  

www.coconutmilkcreative.com 

Ceebs Bailey, creative dir. 

A team of marketing freelancers who do full-

service social media management, branding, 

strategy, packaging, copywriting, and design.

Cox Education Opportunities LLC 
susan.coxceo@gmail.com 

Susan Cox, managing dir. 

A marketing-consulting and training company 

providing design and implementation of 

results-oriented programs. One-on-one coach-

ing as well as large group sessions.

Donna Louis-Harris 360 Consulting 
(805) 994-7220 • dlouisharris@gmail.com 

Donna Louis-Harris, pres. 

Services include developing unique product 

concepts, branding, package design, 

advertising, PR, and global associations with 

reps and distributors. 

Durocher Enterprises 
(406) 863-9448 

www.durocherenterprises.com 

Bryan Durocher, pres. 

Offering coaching/consulting, business plans, 

PR, e-commerce, and website development. 

Also offers specialty coaches for individuals.

Empowering You Consulting 
(812) 455-1367  

www.empoweringyouconsulting.com 

Amy Carter, founder 

Helping salon/spa owners with the skills, abili-

ties, knowledge, and support they need. 

Esche & Alexander PR 
(760) 414-3370

www.beauty-pr.com • beautyprpro.com 

Sharon Esche, pres. • Alexander Irving, VP 

A national PR firm specializing in the 

professional and retail segments of the beauty 

industry.

Inspiring Champions Inc. 
(800) 496-9305  

www.inspiringchampions.com 

Lauren Gartland-Roberts, pres. 

Provides proven business solutions to the needs 

of the day spa and salon industry. Clients include 

salon owners/managers, hair designers, estheti-

cians, nail technicians, and massage therapists.

Jayne & Company LLC 
jayne@jayneandco.com 

www.jayneandco.com 

Jayne Morehouse, pres. 

Marketing, PR, and brand communications 

agency specializing in creating awareness for 

beauty products, salon, spas, and associations.

Joni Rae & Associates 
(818) 783-8080  

Joni Rae Russell, pres. • Robert Russell, VP 

A marketing, branding, and creative services 

firm specializing in new product development. 

Our team of marketers, writers, art directors, 

and publicists work with you in all levels of 

communication.

Lisa Cocuzza Public Relations/
It’s a Glam Thing 
(818) 795-6449  

www.itsaglamthing.com 

Lisa Cocuzza, founder/publicist • Keith 

Head, publicist 

A boutique company specializing in PR cam-

paigns for beauty, fashion, fitness, and individuals 

in the U.S. and Canada, and presenting beauty, 

fashion, and lifestyle products on TV.

Marketing Solutions Inc. 
(407) 395-9007  

www.mktgsols.com 

Larry Oskin, pres. 

Marketing, advertising, PR, design, photogra-

phy, and consulting services specializing in the 

beauty business. 

MD Beauty Consultant Group Inc. 
(301) 585-4770 

www.maisiedunbarlounge.com 

Maisie Dunbar, pres. 

Specializing in transforming nail businesses.

North American School of Podology (NASP) 
(855) 622-6277 

www.northamericanschoolofpodology.com 

Vicki Malo, pres.

Offers five levels of foot-care courses with 

certification: Certified Master Pedicurist (CMP), 

Infection Control in the Salon Environment, 

Comprehensive Foot and Leg Evaluation, 

Advanced Skin and Nail Pathologies, and 

Bachelor of Science in Podology, residency 

program. 

Patti Biro and Associates 
(760) 712-7385

www.pattibiro.com

Patti Biro, pres.

Provides brand enrichment, marketing solu-

tions, customer and sales training assessments, 

one-on-one training sessions, facility evaluations, 

and more to help salon owners succeed.

Premiere Show Group 
(407) 265-3131 • (800) 335-7469 

www.premiereshows.com 

Howard Britt, pres. 

Premiere Shows are the best in hair, nails, day 

spa, and esthetics, as well as business confer-

ence management.

Red PR 
(212) 431-8873  

www.red-pr.com 

Julia Labaton, pres. 

An award-winning marketing firm special-

izing in beauty, fashion, and lifestyle. Services 

include publicity, social media, branding/design, 

research, communications training, events, 

sponsorships, and strategic planning.

Strategies 
(800) 417-4848 

www.strategies.com 

Neil Ducoff, CEO. • Eric Ducoff, VP 

Provider of salon and spa business education 

through seminars and coaching services.

Summit Salon Business Center
(800) 718-5949

www.summitsalon.com

Supports independent salons/cosmetology 

schools by providing business consulting 

services.

Sunnystorm Marketing 
(613) 410-7627 

www.sunnystorm.marketing 

Stephanie Mitchell, founder 

A full-service digital agency for beauty busi-

nesses. Services include social media, SEO, 

design and websites.

Tammy Dennis
(509) 493-8583 • (800) 871-9012 ext. 371035

www.tammydennis.com

Tammy Dennis, owner

Helps business owners create financial freedom 

by maximizing sales and income.

This Ugly Beauty Business
www.thisuglybeautybusiness.com/ 

book-now

Tina Alberino, owner

Consultant specializing in industry employment 

practices, ethical salon management, and pro-

fessional development. 

Vi Nelson & Associates Inc. 
(312) 944-1262 

Vi Nelson, pres. • Kate Cicela, VP 

Connects with and influences the beauty and 

spa industry through creative and integrated 

communications.   
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With the Simplicité PolyDip System, you 

can work all five fingers at the same time 

because there is no risk of product  

drying. Traditional resin dip systems only 

allow you to work on one finger at a time.

R

Easily maintain the NSI Simplicité 

PolyDip nail enhancement with regular 

infills. Traditional resin dip systems need 

to be soaked off and redone every time.

R

Simplicité uses a unique formulated 

oligomer that absorbs the powder for 

fuller, even color coverage. Traditional dip 

systems use a resin, which is an adhesive. 

The dip powder only sticks to the top layer.

R

Clients love that Simplicité feels like 

wearing polish, it doesn’t feel tight on 

the nail like other dip systems. It does 

not have the polymer shrinkage that causes 

that tight feeling, like any resin based dip 

systems.

R

Refine your skills and talent, with a nail course 

that is great for High Level Techs! This is not your 

average nail class, this is advancing your future.

Why Simplicité? 

Hands-On Training

For more information visit us at  

nsinails.com or call 1.800.354.6741

DARLENE TEWITZ 

CANADA

DENISE WRIGHT 

 UK

KATIA DA SILVA 

SOUTH AFRICA

SEPTEMBER 26-29 • PHILADELPHIA, PALearn Simplicité
Become NSI Certified

LEARN FROM OUR TOP EDUCATORS!

Come to NSI University!
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Action Bag Co. 
www.actionbag.com/nails 

(800) 824-2247 

Provides retail bags, gift cards and 

packaging, merchandising materials, 

promotional and marketing products for the 

professional beauty industry. Specializes in 

stock and made-to-order custom products.

     
Aerovex Systems Inc. 
www.aerovexsystems.com 

(608) 222-2022 • (800) 288-2023 

Manufactures and distributes salon air 

ventilation systems, including “The One 

That Works” salon air purifier and “Healthy 

Air” Nails Source Capture Systems.

     
Air Impurities Removal Systems Inc. 
(Salon Pure Air) 
www.salonpureair.com 

(414) 257-1770 • (800) 236-1889 

Air Impurities Removal Systems’ unique 

Salon Pure Air filtration system for nail 

salons will allow you to maintain a healthy 

environment for you and your clients.

     
Akzéntz Professional Nail Products 
www.akzentz.com 

(604) 278-5851 • (800) 720-7833 

Specializing in the finest LED/UV gels, nail 

supplies and tools, Akzéntz is leading the 

professional nail industry through product 

innovation and training.

Alfalfa Nails Supply Inc. 
www.buynailsdirect.com 

(225) 274-9272 • (800) 572-9938 

Manufactures ETL-certified quality pedispas, 

contemporary salon furniture, and quality 

nail products at affordable prices.

Allpresan
www.allpresanfootcare.com

(905) 597-0610

Allpresan technology has become an 

indispensable tool for professional skin and foot 

care. Thanks to its unique patented formula, 

our foot creams absorb into the skin faster than 

conventional creams and ointments.

All Season Professional (ASP) 
www.allseasonnails.com 

(661) 257-5855 • (800) 762-6245 

Manufactures acrylic nail systems, extension 

kits, brushes, and nail files.

Allure Nail Supply 
www.allurenailsupply.com 

(816) 231-2288 • (866) 986-2457 

We currently offer CND, EzFlow, Entity 

Beauty, Tammy Taylor Nails, Cuccio, China 

Glaze, IBD, Color Club, LeChat, and more.

Amazing Nail Concepts
www.amazingnailconcepts.com 

(888) 919-3966

Provides the French Dip Container, a unique 

French dipping system that is easy, safe to 

use, and favored by many nail salons.

American Dawn Inc. (ADI) 
www.americandawn.com 

(310) 609-3240 • (800) 627-5839  

Manufactures 17+ designer Color Altima 

Nail Towels, blankets, and other textile 

products for beauty, barber, nail salons, 

spas, and estheticians, as well as welcome 

entrance mats.

American International Industries (AII) 
www.aiibeauty.com 

(323) 728-2999 • (800) 621-9585 

The leading manufacturer and distributor 

of innovative beauty products, including 

5-Second Nail Glue, Andrea, Ardell, 

Body Drench, China Glaze, clean + easy, 

Clubman-Pinaud, EzFlow, Gelaze, Gena, 

GiGi, ibd, It’s So Easy, Jerome Russell, 

‘N Rage, Nail Tek, ProLinc, Seche Vite, 

SuperNail, Thermal Spa, and Waterworks.

Americanails 
www.americanails.com 

(813) 960-2780 • (877) 764-4447 

Global manufacturer of many leading 

professional brands of acrylic, UV/LED 

gel, gel lacquer, wrap system, nail tips, 

treatments, implements, files, brushes, 

electric files, UV/LED lamps, nail art supplies, 

depilatory waxes, spa manicure, and spa 

pedicure products, and nail supplies.

Antoine de Paris 
www.antoinedeparis.com 

(805) 688-0666 • (800) 222-3243 

Offers precision, handcrafted Nippers by 

Antoine Cobalt Inox France, featuring the 

Antoine de Paris engraved handle with proven 

quality and durability lasting 10 times longer.

Aprés Nail 
www.apresnail.com 

(626) 923-9932 

Offers the latest technology to the nail 

industry and offers education and support to 

the global community of nail professionals.

Ardell 
www.ardelllashes.com 

(323) 728-2999 • (800) 621-9585 

Over 40 years of lash experience and 

expertise with the widest selection of lash 

styles and adhesives to suit every occasion. 

Art of Beauty Inc. 
(makers of Zoya and Qtica) 
www.zoya.com 

(216) 438-6363 • (800) 659-6909  

Over 300 long-wearing, formaldehyde-, 

toluene-, dibutyl phthalate-, and camphor-

free nail polishes and treatments, luxury 

lotion, and sugar scrubs.

    

Artistic Nail Design 
www.artisticnaildesign.com 

(714) 773-9758

Artistic produces six gel-polish colour 

collections annually. Artistic’s Rock Hard 

Nails acrylic and hard gel products are 

formulated from one single monomer to 

create two distinguished products that work 

together in multiple ways.

Atwood Industries 
www.atwoodindustries.net 

(760) 420-0128 • (800) 451-6733 

Manufactures and distributes electric filing 

machines and implements: Diamond Magic 

Bits, Z-Carbides, Swiss Carbides, acrylic, gel 

and nail art brushes, files, nippers, grippers, 

and more.

AYC Group 
www.aycllc.com 

Distributor of beauty equipment furniture, 

parts, and accessories with firm partnerships 

overseas in Taiwan, China, Vietnam, and 

Indonesia. 

Backscratchers Salon Systems Inc. 
www.backscratchers.com 

(916) 686-2400 • (800) 832-5577 

The innovator of the fiberglass wrap system. 

Products include Glass Glaze Fiberglass & 

Silk Wrap System, Extreme Acrylic Powder 

Glaze System, Accélawrap Fast Brush-On 

System, Septifile Sanitizable File System, 

Salon Aseptic Control System, Heavenly 

Soles Foot Care System, and Salon Vac.
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Barielle Cosmetics 
www.barielle.com 

(845) 398-3340 • (800) 248-8033 

Barielle is renowned for addressing the 

health, beauty and vitality of nails, offering 

an exclusive range of high-performance 

products and simple at-home and in-salon 

regimens that address the individual, real-

life needs of nails, hands, and feet.

be natural by ProLinc 
www.prolinc.com 

(323) 728-2999 • (800) 621-9585 

Renowned for its Callus Eliminator that takes 

the work out of callus removal.

Beautician List 
www.beauticianlist.com 

(201) 871-0100 

A first-of-its kind online directory, we 

support licensed beauty professionals by 

providing a safe, easy-to-use website that 

unites them with beauty enthusiasts actively 

seeking cosmetic services. We also educate 

consumers about the dangers associated 

with salons that do not maintain proper 

health standards.

Beautiful Feet 
www.californiamango.com 

(714) 375-2599 • (800) 656-2646 

Utilizing high-quality ingredients to create 

professional hand, foot, and skin care 

products.

Beauty Millennium 
(714) 494-4670 

Our specialties are high-quality nail 

powder and liquid, top coats, base coats, 

nail treatments, carbides, files, nail tips, 

file machines, and LaPalm pedicure 

products. Private labeling available.

BeBeauty 
www.bebeautyproducts.com 

Manufactures private label acrylic monomers 

and polymers, advanced bonding agents, 

cosmetic coatings, nail color, body scrubs, 

lotions, masks, and oils. We also contract 

manufacture any of the products listed above. 

Belava LLC 
www.belava.com 

(818) 592-0209 • (888) 708-7131 

Manufacturer of pedicure products with 

emphasis on sanitation: Belava Pedicure 

Tub with pre-fitted disposable liner, Heater/

Massager, No-Plumbing Pedicure Chairs; all 

designed to improve safety and sanitation of 

pedicure services.

Bio Creative Labs 
www.biocreativelabs.com 

(714) 352-3600 

BCL SPA products are made with Certified 

Organic essential oils and herbal extracts for 

hands, feet, and body.

Bio Sculpture Gel USA LLC 
www.biosculpturegel.com 

(949) 837-8864 • (800) 770-4493 

A soakable gel system and a nail hardening 

treatment that enhances the growth of the 

natural nail. Offers a large range of more 

than 140 colors, French, and clear gels.

Bio Seaweed Gel Ltd. 
www.bioseaweedgel.com 

(714)867-6432 • (844) 639-7618 

The Healthier Gel, BSG is big-5 free, with 

no formaldehyde, toluene, DBP, BHA, or 

solvents. With UNITY All-in-One Colour 

Gel Polish and the latest Pro Cordless & 

Rechargeable LED/UV Lamp, Bio Seaweed 

Gel is a family business you can trust. 

Proudly made in the USA. 

Blaine Labs, Inc.
www.blainelabs.com

(800) 307-8818

Makers of antifungal cream and high-quality 

spa pedicure treatments.

Blueco Brands 
www.barbicide.com 

(414) 371-3149 • (800) 222-8160 

Manufactures the full range of products, 

including Barbicide, Barbicide Plus, 

Barbicide Wipes, Barbicide Spacide 

Complete, Ship Shape, Clippercide, 

manicure disinfecting jars, Lucky Tiger 

men’s skin and shaving products, and Triple 

Lanolin Products.

Bodipure Inc. 
www.bodipure.com 

(201) 773-8425 • (800) 726-6603 

The innovative founder of natural, baking 

soda-based exfoliating scrubs and a diverse 

line of healthy skin care products. We 

specialize in providing salons, spas, and 

hotels with a complete foot care line along 

with body treatments.

Body Drench 
www.bodydrench.com 

(323) 728-2999 

Offers a complete line of tanning and bath 

and body care products including tanning 

accelerators, sunless tanners, ultra-hydrating 

body lotions, and body scrubs.

Body Toolz Inc. 
www.bodytoolz.com 

(702) 614-7492 • (866) 475-0431 

Manufacturer and distributor of cuticle 

nippers, pushers, toenail clippers, foot files, 

tweezers, facial tools, titanium implements, 

springless cuticle nippers, and toenail clippers. 

Best sellers include Peel Away Disposable 

Two-Sided Foot File, Angled Cuticle Nipper, 

Neon Double End Tweezers, Titanium Cuticle 

Nipper, and Soft Touch Cuticle Nippers.

Bonblissity 
www.bonblissity.com 

(310) 574-2266  

Offers a small line of sensory-pleasing solid 

scrubs, focused on single-use and beauty “on-

the-go” inspired by deliciously sweet treats.

Burmax Co. 
www.burmax.com 

(631) 447-8700 • (800) 645-5118 

Offers nail files, buffers/blocks, implements, 

nail art and tools, bottles, jars, organizers, 

furniture and equipment, skin care tools, 

waxing, and paraffin supplies.

Cácee Inc. 
www.caceeinc.com 

(714) 640-6555 

Has a diverse collection of nail art products 

with over 1,000 different color and art options.

Cala Products 
www.calaproduct.com 

(213) 745-5141  

Offers makeup tools, manicure/pedicure 

implements, professional nail tips, cosmetic 

sponges, and brushes under the Cala brand.

Centre for Beauty 
www.cjscentreforbeauty.com  

(727) 249-3917 

Distributor of exclusive pedicure products to 

salon professionals.

China Glaze 
www.chinaglaze.com 

(323) 728-2999 

Dedicated to providing the highest quality 

of globally rich, on-trend color lacquers and 

treatments. From neons, to reds and corals, to 

shades of blue, China Glaze colors are found 

on the shores of Tahiti, the nightlife in New 

York City, and beauty within every woman.

Christrio Corporation 
www.christrio.com 

(951) 808-4730 • (800) 574-4252 

Global manufacturer and distributor of 

premium nail products with a focus on 

education and cutting-edge technology.
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Cina (a division of Star Nail 
Products) 
www.cinapro.com 

(661) 257-7827 • (800) 762-6245 

Manufactures nail art, brushes, rhinestones, 

gems, stick-on decals, striping tape, invisible 

toe rings, crushed shells, glitter, Mylar 

shapes, pearls, and kits.

Clean + Easy 
www.cleanandeasyspa.com 

(323) 728-2999 • (800) 621-9585 

Manufactures hair removal systems while 

representing a modern image of smooth. 

Specializing in the roll-on wax system as well 

as pot waxes, treatments, accessories, and 

paraffin.

CND 
www.cnd.com 

(858) 766-9500 • (800) 700-4939 

Our mission: For CND to be valued 

globally by the nail professional as their 

preferred resource for reliable products, 

empowering education, and practical 

business-building tools.

Color Club (a division of Forsythe) 
www.colorclub.com 

(516) 239-4200 

Manufacturer of nail lacquer, Art Club nail 

art paint, and a full line of private label 

cosmetics.

Contego Spa Designs Inc. 
www.contegospa.com 

(714) 895-8865 • (888) 959-7434 

Pedicure spa chair manufacturer with Single-

Use Disposable AirJet Liners.

Continuum Pedicure Spas 
www.mycontinuumpedicure.com 

(262) 754-4900 • (877) 255-3030 

Manufacturers of pedicure spas, accessories, 

and equipment.

Cory Laboratories 
www.triplexxxbrands.com 

(708) 388-8085  

Manufacturer of pedicure tablets.

CosmoProf 
www.cosmoprofbeauty.com 

(940) 898-7500 • (888) 206-1192 

Convenient store locations, professional 

sales consultants, advanced education 

with the largest selection of professional 

salon brands and salon furnishings.

Crystal Nails USA 
www.crystalnails.com 

(949) 903-3868 

Wide product range including acrylic and gel.

Crystal Ninja 
www.crystalninja.com 

Manufacturer of the Crysal Katana, used 

widely in nail art to pick up and place small 

elements.

Cuccio           
www.cuccio.com 

(661) 257-7827 • (800) 762-6245 

Manufactures all-inclusive brand of nail 

lacquers, UV/LED nail color, natural hand, 

foot and body products, nail enhancement 

systems, sundries, and accessories.

Dashing Diva Professional 
www.dashingdivapro.com 

(516) 621-6565 • (866) 665-3482 

Launched the world’s first branded chain of 

nail spas in 2003 with unprecedented levels of 

sterilization and an inventive menu of services. 

In 2009, Dashing Diva Professional formed its 

ground-breaking line of nail care products.

Dazzle Dry (a division of VB 
Cosmetics) 
www.vbcosmetics.com • www.dazzledry.com 

(480) 814-8300 • (866) 398-9357 

Manufacturer of Dazzle Dry, an alternative 

to gel and gel-polish, a polish system that 

dries rock hard in five minutes without the 

use of UV or LED light, heat lamp, drying 

drops, or sprays. 

DeEnterprises/Intl. Chemical 
& Formulations/Aqua Nails 
www.dnails.com 

(708) 345-8088 • (800) 433-4630 

Specializes in the formulation of mani/pedi 

products. Services include private labeling 

and custom formulations.

Degasa USA 
www.degasabeauty.com 

(818) 326-6112 

Produces luxury cotton and single-use 

products for spa and salon use.  

Dermelect Cosmeceuticals 
www.dermelect.com 

(516) 813-4250 • (888) 693-3763 

The first to introduce protein peptide-

infused, anti-aging nail treatments 

formulated to restore damaged, hard-

to-grow nails to their natural beauty and 

strength. Professional lacquer range, richly 

pigmented hues and luxurious treatments.

DHS Products Inc. 
www.nailfiles.com 

(435) 586-4628 • (800) 959-3734  

For over 21 years DHS has manufactured in 

the U.S.A. and marketed innovative, quality 

nail files and foot care products, including 

Sponge Boards, SnowBlocks, and Sterifiles.

Diamond Cosmetics 
www.diamondcosmetics.com 

(954) 572-3462 

Manufacturer/distributor of professional 

nail products and private label specialists. 

Our mission is to provide top-quality, 

professional products with top-notch 

customer service.

DirectNail.com
www.directnail.com

(516) 606-2437

DirectNail.com is a family owned wholesaler 

of spa supplies. Our specialty is the Voesh 

product line.  

Disposable Brushes 
www.disposablebrushes.com 

(705) 626-8266 

Developed a disposable brush with the 

most comfortable grip, the appropriate 

length for ease of application, and just the 

right pliability for a perfectly smooth finish.

Dixon Enterprises Inc. 
www.dixonbuffers.com 

Dixon Enterprises is the leading 

manufacturer/distributor of nail buffers in 

the world.

Dollar Nail Art/ASH Industries 
www.dollarnailart.com 

(954) 564-6303 

Best selection of nail art on the web.

Duri Cosmetics 
www.duri.com 

(718) 209-7070 • (800) 724-2216 

Manufactures and distributes more than 

200 nail polish colors, nail treatments, 

professional hair removal products, nail 

growth system Rejuvacote, super fast-dry 

top coat Miracote, and Brush & Go.
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Eco Jet Spa 
www.ecojetspa.com 

(888) 213-7356 

Ecojet Inc. is an engineering firm 

that specializes in developing and 

manufacturing pipeless whirlpool spa 

motors. 

EDKO
www.edkonails.com

(310) 925-8764

Founded by nail competitors Emese 

Koppanyi and Frederic Edange, the Edko 

brand preaches precision and technique, 

and offers a unique aesthetic. They lay claim 

to the world’s thinnest artificial nail, and now 

sell the world’s smallest acrylic brush. 

Eleccio
www.eleccio.com 

(267) 677-1050 

At Eleccio, we are all about promoting hand 

and nail nutrition. Eleccio’s long-wearing 

polishes are chip-resistant and are safe and 

free of harmful chemicals.

Elegant Glass Nails Inc. 
www.elegantglassnails.com 

(541) 883-2817 • (800) 488-4406 

Established in 1981. Manufacturer and 

distributor of innovative quality nail products 

worldwide.

en Vogue Sculptured Nail Systems Inc. 
www.envoguenails.com 

(604) 514-3606 • (888) 659-5559  

One of the first gel producers in North 

America, en Vogue is a Canadian 

manufacturer committed to producing a 

superior quality gel nail system for healthy 

nails. Created for serious-minded nail techs 

who want to be on the cutting edge of 

technology. 

Entity Beauty Inc. 
www.entitybeauty.com 

(714) 773-9758 • (866) 288-4600 

Entity Nail Couture, Entity One Gel 

Technology, Entity One Color Couture, and 

Entity Body Couture.

Erica’s ATA Inc. 
www.ericasata.com 

(614) 895-7181 • (877) 909-7181 

Manufacturer of all diamond bits and hand 

files. We distribute electric files, the MT20, 

BP Portable, ProTech T300, and Nail Vacuum 

system.

Essie Cosmetics LLC 
www.essie.com 

(866) 313-7845 • (866) 348-9208 

Founded in New York City by Essie 

Weingarten, with more than 800 shades. 

Estelina’s Spa Products 
www.estelinas.com 

(818) 879-5461 • (800) 745-FOOT 

Manufactures spa products rich in plant 

extracts, AHAs, and enhanced with natural 

ingredients including soy, vitamins A, C, and 

E, and trace minerals.

Exclusive Nail Couture Professional 
www.enailcouture.com 

(520) 573-7142 • (844) NailLux 

Manufacturing company founded by 

Max Estrada, salon owner, educator, and 

competitor.

EzFlow Nail Systems 
www.ezflow.com 

(323) 728-2999 

Offers the leading acrylic system worldwide 

and the creators of Competition Powders, 

Design Sculptured Powders, High Definition 

Powders, and Boogie Nights Glitter 

Powders.

Famous Names LLC 
www.famousnamesproducts.com

www.ibxnails.com 

(858) 779-1513 • (877) 235-1141 

Co-founded by Jim (who co-founded CND) 

and Linda Nordstrom. Manufactures IBX 

natural nail strengthening system, Dadi’Oil, 

a 95% certified organic nail and skin 

treatment oil, and Lumos Fast Dry Top and 

Bottom Coats.

Flowery Professional 
www.floweryprofessional.com 

(213) 687-8600 • (800) 347-7456 

The founders of Flowery invented the emery 

board and offer products for salon safety, 

including Purifiles disinfectable nail files, 

D-files disposable files, buffers, and foot file 

system, D-Kits for manicure and pedicure, 

The Swedish Clover Fot Fil, and File Catty.

Footlogix 
www.footlogix.com 

(416) 742-1313 • (888) 442-4408  

Manufacturer of Footlogix Pediceuticals, 

“transformational footcare and pedicure 

products” that go beyond the traditional 

pedicures, to “Where Medi Meets Pedi.”

Footnanny
www.footnanny.com

(310) 746-6813 • (833) FOOTNANNY

Footnanny founder Gloria Williams grew 

up watching her mother give a good 

old-fashioned “rub down” to help sick 

and elderly neighbors. So she created 

her pedicure creams and other foot care 

products to heal the souls/soles of those in 

need of a loving touch.

FootsieBath of Beverly Hills 
www.footsiebath.com 

(310) 282-8025 • (800) 533-8535  

Manufacturer of the first “professional only” 

pedicure spa and disposable liner system.

Forever French Nail Systems 
www.foreverfrenchnailsystems.com 

Boston-based distributor of Forever French 

gels, acrylics, files, buffers, and sparkle 

acrylics.

Gehwol USA/Benestar Corp 
www.gehwolfootcare.com 

(203) 541-8940 • (877) 373-7899 

Strives to provide solutions for the most 

common foot care needs.

Gel II 
www.geltwo.com 

(316) 425-2500 

Gel II is a two-step soak-off gel-polish. 

Outshining the competition by making a 

non-solvent and base coat-free gel system 

that won’t harm your natural nails.

Gelaxy USA 
www.gelaxyusa.com 

Gelaxy USA provides the nail industry with 

beautiful, vibrant color gel with over 300 

colors with matching nail polish.
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Gelaze 
www.gelaze.com 

(323) 728-2999 

From the makers of China Glaze, comes 

Gelaze, an innovative 2-in-1 gel-polish. No 

base coat required. Available in 72 shades. 

Gel-n-Base in One, it’s The Quicker Gel 

Polish. Less steps saves you time and money.

Gelish 
www.gelish.com 

(714) 773-9758  

The first brush-on soak-off gel-polish that 

utilizes LED-curing technology and has three 

U.S. patents pending. Offers professional/

salon-exclusive artificial nail products 

including fine brushes and grit-files, 

adhesive-backed foil forms, and liquid-and-

powder acrylics.

Gelousy Gel Nail Systems 
www.gelousy.com 

(602) 493-9043 • (877) 363-0201 

A manufacturing and distribution company 

with over 250 products for the professional 

nail technician. Offers private labeling/

custom formulation of beauty and personal 

care products.

Gena Labs 
www.genaspaproducts.com 

(323) 728-2999 

Manufactures spa pedicure treatments and 

accessories including paraffin, paraffin spa, 

lotions, acetones, top coats, antiseptics, 

manicure products, and nail treatments.

GiGi 
www.gigispa.com 

(323) 728-2999 

Manufacturer of professional hair removal 

waxes, treatments, accessories, and paraffin.

Glam and Glits Nail Design 
www.glamandglits.com 

(661) 393-4800 

Manufactures/distributes professional nail 

art products including Ink Soak-off Gel 

Polish, Nail Arts, Caviar Acrylic, Glitter 

Acrylic, Sea Gems Acrylic, Diamond Acrylic, 

and Color Acrylic.

Graham Professional Beauty Products 
www.grahambeauty.com 

(920) 490-5336 • (800) 438-8594 

Supplies disposable products used by 

beauty and nail salons and spas. Largest 

U.S. supplier.

Gulfstream Inc. 
www.gulfstreaminc.com 

(519) 622-0950 • (877) 622-4853 

Manufacturer of upscale spa equipment and 

salon furniture with hand-crafted glass features 

and custom-made styles, hygienic poly liners, 

reception furniture, and styling stations.

Hair Care Nail Supplies 
www.nailsupplies.com 

(954) 922-5665 • (800) 262-8883 

Distributor of professional manicure, 

pedicure, waxing, and skin care products.

Hand & Nail Harmony 
www.nailharmony.com 

(714) 773-9758 

Hand & Nail Harmony is passionate about 

sourcing the finest-quality products. Purity, 

consistency, resilience, and workability 

define the integrity of Hand & Nail 

Harmony products. Extensive research 

and development goes into each product, 

utilizing state-of-the-art technology and 

extensive salon testing.

Helios
www.heliosnails.com

(800) 328-7637

Helios is a new professional nail brand 

based in New York with a production 

process that relies solely on expert-

approved research, innovations, scientific 

advancements, and quality. 

Hollywood Beauty Supply 
www.hollywoodnailsupply.com 

(213) 680-3898 • (800) 282-8669 

Specializing in nail care products and 

manicuring stations.

Human Touch 
www.humantouch.com 

(800) 742-5493 

State-of-the-art massage products with 

patented massage systems that replicate 

the hands and techniques used by massage 

professionals.

I Heart Nail Products (a division of 
Pre-Etched Nail Tip Manufacturing 
USA Inc.) 
www.fingernailtips.com  

www.pronailtips.com 

(906) 346-2274 

Manufacturer of the original, patented Pre-

Etched nail tips — well-less and shadow-

less. I Heart Nail Products gel-polish removal 

system, light-cured nail lacquer, MiX iT uP! 

(turn polish into gel-polish), and custom nail 

art products.

IBD (The Nail People) 
www.ibdbeauty.com 

(323) 728-2999 • (800) 621-9585 

Manufactures UV/LED gels, gel-polish, nail 

lacquers, gel essentials, acrylics, UV/LED 

lamps, nail glues, brushes for all types of 

applications, lotions and many other nail 

care products.

IndieGirl 
www.indiegirlbeauty.com 

(909) 548-2787 

A true gel company manufactured in the 

USA providing high quality gel-polish and 

a strengthening gel system in a wide array 

of colors.

Innovative Beauty Concepts (IBC) 
www.innovative-beauty.com 

(843) 492-6878 • (800) 344-3299 

Manufacturers of Super-Pro Nickel Files, 

including the SP3 ergonomically designed 

3-in-1 Nickel File, Split Second 2-Step Nail 

Shiners, and Super Pro Wave Board Files, 

NailEsque Antimicrobial Nail Solution, and 

Kami Nail Art.

Innovative Nail Design 
www.innovativenaildesign.com 

Innovative Nail Design is a manufacturing 

company that will be introducing one of 

the very first gel-polishes that is UV free 

and will be introducing a full nail and spa 

line in the near future.

International Nail Manufacturers (INM) 
www.inmnails.com 

(714) 779-9892 • (800) 541-9838 

Manufacturer of professional nail systems 

(acrylics, gels, wraps) and other professional 

and retail nail supplies.

Isabel Cristina Beauty Care Products 
www.isabelcristina.com 

(310) 782-2200 • (800) 433-2469 

Manufacturers of hospital-grade 

tuberculocidal disinfectants for stylists 

and nail technicians, a complete salon 

disinfectant and cleaning system, and a 

nail glue activator and super fast dryer.
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It’s So Easy 
www.itssoeasynails.com 

(323) 728-2999 • (800) 621-9585 

Offers Stripe Rite paints, glitters, metal 

colors, and nail art accessories.

J & A USA Inc. 
www.jausainc.com 

(631) 243-3336 

Salon equipment and accessories. 

Manufacturer of Episode, Petra, Toepia, and 

Pacific pedicure spas.

Jessica Cosmetics Intl. Inc. 
www.jessicacosmetics.com 

(818) 759-1050 • (800) 582-4000 

Jessica Treatment Products are prescribed 

care for every nail type and condition. Jessica 

Custom Nail Colours are available in over 250 

shades. Jessica’s GELeration System offers 

brilliant colour and shine that lasts three to 

four weeks without chipping or fading. 

Kiara Sky Professional Nails 
www.kiarasky.com 

(661) 393-4800 

Manufacturer of gel-polish and nail lacquer 

for professional nail use.

Kinetics
www.kineticsnails.com

(314) 680-3072

Our chemists create hundreds of formulas 

monthly to be tested with nail professionals. 

Only when approved by both teams — 

chemists and educators — is a product 

launched to the market. Our unique 

educational program keeps the level of 

professionalism at its highest.

Kokoist USA 
www.kokoistusa.com 

(808) 226-2459 

Started by a professional nail artist, Kokoist 

values ease of use for technicians and long-

lasting satisfaction for their customers.

Kupa Inc. 
www.kupainc.com 

(714) 739-2081 • (800) 994-5872 

Manufacturer of professional electric files 

and bits, acrylic and gel enhancements, nail 

art products, Divinity acrylic enhancements, 

GelFinity building gels, Spafinity, and 

Artfinity colored acrylic and glitters.

La Palm Spa Products 
www.pureorganics.us 

www.lapalmproducts.com 

(316) 425-2500 

Creators of Pure Organics and Gel II soak-off 

gel-polish with more than 140 chic colors.

Lamoon Beauty Inc. 
www.lamoonbeauty.com 

(714) 892-9293 • (866) LAMOON1 

Manufacturer of Precision Nail Lacquer, 

Precision Nail Treatments, Precision UV Gels 

& Powder Mixture System, Tres Glace Shiny 

Buffers, nail tips, nail wraps (silk, fiberglass, 

linen, and paper wraps), and Precision Nail 

Art Collection.

LCN USA 
www.lcnusa.com 

(860) 761-3300 • (800) 866-2457 

Founded in Germany in 1985, LCN brings 

European beauty secrets to America’s 

fingertips. 

Lecenté  
www.lecente.com 

Offers product and education around the 

world with a network of talented distributors. 

Serving the nail professional premium, safe, 

and innovative nail art products is at the 

heart of its mission.

LeChat 
www.lechatnails.com 

(510) 741-9998 • (800) 553-2428 

Since the Powder Gel nail system, we have 

expanded our product line over the years, 

supplying quality products, education, 

services, and support.

Lexor Inc. 
www.lexor.com 

(714) 444-4144 • (866) PEDISPA 

Worldwide manufacturer and distributor 

of pedicure spas, meeting safety 

requirements, UL listed as well as a 

Utility Patent on our PureFlo pipeless jet 

technology. 
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Light Elegance Nail Products 
www.lightelegance.com 

(541) 526-1417 • (800) 275-5596 

Made in the U.S. at our own manufacturing 

facility in Redmond, ranging from UV 

color gels, LED/UV soak-off gel-polishes, 

glitter gels, UV glitter gels, acrylics, and art 

enhancements in hundreds of unique colors.

Litebox Electronics Development 
www.lite-box.com 

(844) LITE-BOX 

Litebox Electronics Development is an 

electronics company with a mission to 

make salons smarter through the use of 

technology. 

Luraco Technologies Inc. 
www.luraco.com 

(817) 633-1080 • (800) 483-9930 

Manufactures patented pedicure jets, nail 

drills, massage chairs, and products for the 

spa and salon industry. All products are 

engineered, designed, and assembled in 

the U.S.

Mar-V-Cide/William Marvy Co. 
www.wmmarvyco.com 

(651) 698-0726 • (800) 874-2651 

Manufacturer of liquid disinfectants, 

sanitizing jars, UV sanitizers, and spray 

disinfectant products.

Maxim LLC 
www.maxim.com 

(623) 580-8422 

The company is dedicated to developing 

products that intensify the pleasure salon 

customers’ experience when receiving 

professional nail services.

McConnell Labs Inc. 
www.mcconnelllabs.com 

(541) 526-5570 *(800) 275-5596 

Specializes in creating, formulating, and 

manufacturing advanced polymer blends 

for private-label UV-cured advancements 

for fingernail enhancements to coatings for 

fabric, wood, concrete, and metal.

Medicool 
www.medicool.com 

(310) 782-2200 • (800) 342-8483 

Manufacturers of professional electric 

manicure and pedicure files, carbide, 

diamond, buffing and pedicure bits, Kolinsky 

sable nail brushes, nail dust collectors, and 

ventilation systems.

Mehaz Professional 
www.mehaz.com 

(213) 687-8600 • (888) 225-6342 

Nail care, skin care, and hair care 

implements, offering professional products 

from Solingen, Germany, and other 

European countries. Available in a range of 

price points, each implement is covered by 

the Mehaz Lifetime Guarantee.

Mia Secret 
www.miasecretnails.com 

(626) 581-4444 

Our goal is to make products that meet 

your expectations. Let’s make beautiful nails 

together.

MindBody Inc. 
www.mindbodyonline.com 

(888) 212-0024 • (877) 755-4279  

Online business management software 

provider to the beauty industry.

Minx Inc. 
www.minxnails.com 

(760) 757-6469 • (866) 757-MINX 

Inventor of the original patented solid nail 

coating and the Minx Coat product for 

easy, safe removal of gel-polish, polish, and 

acrylics.

Modifi Products, LLC 
https://modclean.com 

Manufacturer of hospital-grade MOD Clean 

disinfectant pods. The pre-measured pods 

take the guesswork out of mixing salon 

disinfectant properly.

Morgan Taylor Professional Nail 
Lacquer 
www.morgantaylorlacquer.com 

(714) 773-9758 

Designed to remove all barriers to color 

expression, ranging from the classical to avant-

garde, and from subtle to unconditionally 

spectacular. 

NAD Airbrush Designs 
www.nadairbrush.com 

(323) 952-7905 

Supplies airbrush products, video 

training, and classes.

Nail Labo Inc. 
www.naillabo.us 

(949) 752-1042 

Sells Japanese-made electric nail files, 

acrylics, LED gel systems, nail prep products, 

brushes, and files.

Nail Magic (a division of Melvco Inc.) 
www.nailmagic.com 

(541) 549-1189 • (800) 547-1843 

Distributes quality natural nail care 

treatments and oils. The first nail hardener 

to hit the market in 1960 and continues to 

prove that the original is still the best.

Nail Props Inc. 
www.nailprops.com 

(406) 721-7777 

The Client Armrest warms and relaxes 

clients’ arms and hands by placing them in 

a position easily reachable by a nail tech. 

Also eliminates crystallizing during acrylic 

application.

The Nail Superstore 
www.nailsuperstore.com 

(847) 260-4000 • (800) 669-9430 

Your go-to source for acrylics, gels, 

nail polish, manicure tables, nail art, 

portable pedicure spa chairs, such as our 

SuperSonic3 or Red Dragon Steam Spa. We 

carry brand names such as OPI, CND, IBD, 

Artisan, and Harmony.

Nail Tech Supply 
www.nailtechsupply.com 

(816) 468-6622 • (800) 473-6062 

For all your professional nail care needs. 

OPI, Morgan Taylor Professional Lacquer, 

Harmony & Gelish, Artistic Nail Design, EZ 

Flow, IBD, Tammy Taylor, Gena, and China 

Glaze.

Nail Tek 
www.nailtek.com 

(323) 728-2999 • (800) 621-9585 

The go-to source for products that treat, 

shape, and strengthen natural nails. 

Developed by medical doctors and salon 

professionals.

The Nail Training Store of Gina 
Wallace Enterprises 
shop.nailtrainerhand.com  

(816) 305-1486  

Supplier of the Nail Trainer practice hand.

Nailite 
www.nailiteinc.com 

(954) 741-2924 • (800) 222-4472 

Discounted nail supplies. Complete lines 

of gels, acrylics, nail art, nail tips, polish, 
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Nailtiques Cosmetic Corp. 
www.nailtiques.com 

(772) 228-9738 • (800) 622-7222 

Nailtiques Therapeutic nail care system 

treats nail problems with six specially 

formulated protein strengths. 

NCLA 
www.shopncla.com 

Manufacturer of high end nail wraps, 

polish, 7-free gel-polish, cuticle oils, lotions, 

and scrubs. Effortless application with 

extreme durability of up to 21 days without 

damaging the natural nail. 

Nghia Nippers Coorporation 
www.nghiacorporation.com 

(714) 539-3116 

Nghia Nippers is the leading manufacturer 

of nail instruments globally. Our company is 

consistently ranked as one of Vietnam’s 100 

strongest brands and is currently the only 

nail care instrument brand that has been 

awarded Consumers’ Choice Award and is 

ISO 9001: 2000 certified.

No Lift Nails Inc. 
www.noliftnails.com 

(714) 444-0011 • (800) 779-6245 

Offers a full line of acrylic nail products, 

treatments, and accessories.

Noel Asmar Pedicure Bowls/
Accessories 
www.pedicurebowls.com 

(604) 534-9667 • (800) 772-1408 

Lightweight pedicure bowls and accessories 

that allow you to spa anywhere. Durable 

resin, copper and stainless steel bowls.

Nordic Care 
www.nordiccare.com 

(480) 367-8710 • (877) 588-3700  

Provides hand, foot, and body care products 

for beauty professionals. Manufactures 

Scandinavian-inspired Nordic Care products.

NSI 
www.nsinails.com 

(610) 825-1524 • (800) 354-6741 

Nail enhancement manufacturing company. 

Proud manufacturers of gel-polish, acrylic, 

hard gel, soak-off gel products, nail liquids, 

prep products, and nail accessories. For 

over 40 years, NSI has been providing nail 

techs all over the globe with innovative and 

unique products.

Nugenesis Nails 
www.nugenesisnails.com  

(888) 509-5557  

Providers of industry-safe and high-quality 

nail dipping powder products and services 

to distributors, salons, and spas. 

Odyssey Nail Systems 
www.odysseynail.com 

(281) 564-0056 

Manufacturing a full range of nail care 

products for the discriminating nail 

professional, founded by world-renowned 

nail tech, educator, and competitor Trang 

Nguyen, who designs product lines based 

on his personal knowledge. 

OPI Products Inc. 
www.opi.com 

(800) 341-9999 

High-performance gel and acrylic systems, 

over 200 nail lacquers, natural nail care 

treatments, spa-quality skin moisturizing 

products, and more.

NoHarshDisinfectants.com
ViroxProBeauty.com

SURFACES   |   FOOT BATHS   |   TOOLS

Powered by

Say “No”  
to Harsh  

Disinfectants
POWERFUL BUT SAFER FOR YOU

EPA registered hospital level disinfectants   

Non-irritating to eyes and skin 
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Orly Intl. Inc. 
www.orlybeauty.com 

((818) 998-1111 

From the Original French Manicure to cutting-

edge nail color, treatments, textures and 

design, Orly meets the style needs of women.

Pampered Perch 
www.pamperedperch.com 

Offers a patent-pending hand and foot 

support.

Pedi-Licious 
www.pediliciousfootwear.com 

“Love your feet”, ”Pedi-Flop” sandals are 

a four-prong, toe-separating, arch-support, 

patent-issued sandal.

Pedisavers/Manisavers 
www.pedisavers.com 

(877) 743-0253 

Pedicure sock manufacturer and sales.

Pedi-Sox Inc. 
www.originalpedisox.com 

(714) 898-2400 • (888) 536-1577 

Designed to keep feet clean and comfy 

while moisturizers absorb for softer, 

smoother skin and heels. 

Pedi Spas of America, Inc
www.pedispasofamerica.com 

(888) 881-8222 

Pedi Spas of America Inc. (PSA) makes quality 

spa chairs, massage chairs, and offers spa 

parts and accessories. At PSA, we implement 

a Six Sigma Manufacturing method that 

ensures products of the highest quality, 

meeting even the industry’s most strict quality 

guidelines.

PodoSafe
www.podosafe.com

(803) 394-9493

PodoSafe is an instant callus remover that 

treats and minimizes calluses and cuticles in 

the most effective and safest way. Without 

the need of sharp blades or tools, health-

risks are minimized. 

Poshé 
www.poshe.com 

(323) 728-2999 • (800) 621-9585 

Uses elements found naturally within the nail 

plate to nourish and condition nails.

Premier Nail Source Inc. 
www.premiernailsource.com 

(813) 931-3377 • (800) 727-1119 

National master distributor of leading 

professional nail brands and thousands 

of nail products at the guaranteed lowest 

prices.

Premium Nails 
www.premiumnails.com 

(714) 862-2080 • (800) 843-5665 

Manufactures superior acrylic, pedicure, and 

gel nail products.

Princess Nails Intl. 
www.princessnails.com 

(760) 949-8565 • (800) 262-4578  

Manufactures and distributes a line of nail 

products, including polish, acrylics, tips, 

gels, files, nail art, fiberglass, sensational 

scent cuticle oils, hologram top coat, 

Crystalina top coat, and glue.

ProHesion 
www.prohesion.com 

(714) 773-9758  

Makers of ProHesion liquid and powder 

system. Hand & Nail Harmony is passionate 

about sourcing the finest quality products. 

ProShaker by IZEN 
www.proshaker.com 

(888) 401-1144 

The ProShaker Professional polish shaking 

machine rotates in a side-to-side and 

up-and-down motion to produce an even 

consistency of gel without introducing 

bubbles. The ProShaker can restore old 

polishes to their original form.

RAM Products Inc. 
www.ramprodinc.com • www.naildrill.com 

(732) 651-5500  

Ram Products is a proven leader in electric 

micromotors and now offers a wide line of 

e-files and accessories for the professional 

nail technician at low factory-direct prices.

Revel Nail LLC. 
www.revelnail.com 

(855) 738-3501  

Manufacturing high-quality gel-polish, 

acrylic powders, monomer, builder gels, 

exclusively for the nail industry. 

Robanda Intl. Inc. 
www.robanda.com 

(619) 276-7660 • (800) 783-9969 

Manufacturers of Tropical Shine nail files, 

OmegaLabs USA nail polish, and Mr. Pumice 

foot care. Offers private label, custom 

printing, and contract manufacturing.

Salon Iris Software by 
DaySmart Software Inc. 
www.saloniris.com 

(800) 423-8100 • (800) 527-7600 

Salon Iris is powerful, yet easy-to-use 

software to manage your nail salon.

Satin Smooth 
www.satinsmooth.com 

(203) 351-9000 • (800) 7CONAIR 

Our waxes and skin care lines are formulated 

with the finest ingredients and enriched with 

natural vitamins and minerals to provide 

maximum hair removal with minimum 

discomfort.

Seche Inc. 
www.seche.com 

(323) 728-2999 • (800) 621-9585 

Since its 1991 debut, Seche Vite has been the 

premier, single procedure, non-yellowing, dry 

fast top coat for polish in the world.

Sheba Professional Nail Products Inc. 
www.shebanails.com 

(313) 291-8010 • (800) 642-3236 

Distributors welcome, bulk available, 

private label. Offers acrylics, fiberglass, silk, 

Perfectionist UV gel, soak-off gel, nail art, 3-D 

molds, massage creams, therapeutic oils, 

Dead Sea Therapeutic Mud, Dead Sea salts 

for pedicures and manicures, and more.

Shooting Star Intl. 
www.shootingstarintl.com 

(310) 618-1270  

Leading manufacturer of nail art, nail tips, 

airbrushed nail tips, glitter nail tips, and other 

decorated nail tips for professional use only.

So Gel Nails 
www.sogelnails.com 

(866) 681-3737 

We were founded on the desire to help 

nail technicians find healthier products, 

get access to better nail art, and gain more 

education. 
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Soft Landings 
www.softlandingstowels.com 

(480) 747-8410  

Provides the industry with lint-free towels and wipes.

Soft Touch (Rudolph Intl.) 
www.softtouch.net 

(714) 529-5696 • (800) 237-7229 

Full service manufacturer of professional beauty products.

Spa Revolutions 
www.sparevolutions.com 

(760) 480-7586 • (888) 827-4683 

PerfectSense Professional and Lava Shell products are made up of 

self-heated tools for hand, foot, body, and massage care that use 

long-lasting, electricity-free heat.

SpaRitual 
www.sparitual.com 

(818) 988-2228 • (877) SPARITUAL 

Specially sourced vegan, certified organic, and fair trade 

ingredients from around the world are used to create SpaRitual 

products for body, hand, and lifestyle.

Sparkleyez 
www.sparkleyez.com 

(949) 874-3939  

100% cosmetic grade glitter in over 80 shades to add on to your 

gel and acrylic services.

Spilo Worldwide 
www.spilo.com 

(213) 687-8600 • (800) 347-7456 

Distributes Mehaz Professional, ToolWorx, Flowery, Melting Pot, 

and Just for Beauty; and exclusive lines such as Menda, Colora, 

Comodynes, and Bondini. Offers more than 3,000 products 

serving the beauty professional for over 70 years.

Star Nail Products 
www.starnail.com 

(661) 257-7827 • (800) 762-6245 

Manufactures nail systems and every professional need for hand, 

nail, and foot care services.

StarTool 
www.startoolinc.com 

(714) 638-5567  

Established in 1996 with the goal of providing items for the 

carbide bit nail industry such as the Titanium 3 bit.

SuperNail 
www.supernailprofessional.com 

(323) 728-2999 • (800) 621-9585 

Offers acrylics, gel, gel-polish, and nail art. The line also includes 

a large variety of accessories including tips, files, cuticle care, 

removers, and brushes.

Swarovski Crystals Nail Art 
www.professional.swarovski.com 

Recognized for its innovative excellence and collaborations with top 

designers, Swarovski is bringing its fashion, style and unmatched 

crystal brilliance to your manicures.  

T4 Spa Concepts & Designs 
www.t4spa.com 

Each spa is hand crafted. Environmentally tested and approved for 

hygienic control and ETL certified for safety.

Takara Belmont USA Inc. 
www.takarabelmont.com 

(732) 469-5000  

Manufactures manicure tables and stations, stools, bath, salon and 

spa equipment. Provides award-winning design assistance.
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Tammy Taylor Nails Inc. 
www.tammytaylornails.com 

(949) 250-9287 • (800) 938-2669 

Nail product manufacturer offering the 

highest-quality fashion forward nail 

products, outstanding personal customer 

service, and unsurpassed trendsetting 

education since 1983.

Thermal Spa Products Inc. 
www.thermalspaproducts.com 

Thermal Spa is a professional brand that 

offers a unique array of products ranging 

from top-selling paraffin waxes, wax 

warmers, hair removal accessories, spa 

equipment, and nail dryers.

TRAPP Industries Inc. 
www.trappindustries.com 

(360) 647-0102 • (888) 774-7764 

Experience in the formulation and 

manufacturing of light-cured resins (UV 

gels). All our gels conform to EU cosmetic 

regulations. 

Trustnails USA 
www.trustnailsusa.com 

(561) 866-1864  

A unique blend of powder and liquid 

designed for excellent adhesion.

Tweezerman Intl. 
www.tweezermanprofessional.com 

(516) 676-7772 • (800) 645-3340  

Features cutting-edge beauty tools 

for brows, lashes, face, manicures, and 

pedicures.

Ultra (Belcam Inc.) 
www.dencoultra.com 

(518) 297-3366 • (800) 328-3006 

Supplier of high-quality manicure, pedicure, 

hair care, and skin care implements. We 

feature items from Germany and Italy at 

affordable price points. Lifetime guarantee 

and free sharpening of nippers, scissors, and 

shears.

Ultronics 
www.ultronicsusa.com 

(330) 916-7070 • (800) 262-6262 

Manufactures a line of disinfectant systems, 

Diamond Drill Bits for electric files, Ultra-Tray 

for the nail station, and the Diamond Infinity 

File for natural manicures. Meets all state 

cosmetology board requirements. 

Valentino Beauty Pure 
www.valentinobeautypure.com 

(561) 360-2642 • (888) 390-4259  

A 2-in-1 air filtration system for your salon or 

spa, eliminating nail dust and odor from the 

acrylic or gel system you are using. It filters 

out even the finest nail dust particles while 

filing.

Vetro — Juke Co. Ltd. 
www.vetro-us.com 

Nail product manufacturer in Japan 

specializing in products such as base 

enhancing adhesiveness, top sustaining 

gloss, a soak-off gel, and LED light 

creating the perfect cure in five seconds.

Virox
www.virox.com

(905) 813-0110

Virox’s patented formulations, each known 

as Accelerated Hydrogen Peroxide (AHP®), 

are not a mere alternative to current 

disinfectants — such as phenols, alcohols, 

quats, chlorine, etc. — but a game-changing 

new technology platform.

Vité 20 
www.vite20.com 

(562) 906-4477 

Manufacturer and global distributor of 

Vite20 antifungal cream as well as high-qual-

ity spa pedicure treatments focused on the 

condition of the nail as well as other related 

skin care concerns. We believe in enhancing 

lives with naturally superior products.

Voesh 
www.voesh.com 

(516) 935-2888  

Clean and hygienic spa products, founder 

of Patent Pending “Pedi-in-a-Box.” Each 

product is carefully measured and individually 

packaged to ensure a hygienic spa service.

Whale Spa Inc. 
www.whalespa.net 

(714) 881-4556 • (888) 650-7888 

Manufacturers of salon furniture and 

pedicure chairs.

Whats Up Nails 
www.whatsupnails.com 

(480) 331-9759 

An online nail art store quickly becoming 

the premier destination for unique indie 

polishes, stamping plates, chrome powders, 

flakies, stencils, decals, brushes, and tools. 

Visit the website to shop, view demos, and 

get inspired for your next nail art creation. 

Wildflowers Nail Academy 
wildflowers-academy.myshopify.com 

(239) 677-0578 

Wildflowers Academy is a private nail school 

owned and operated by nail artist Lauren 

Wireman, and dedicated to the continuing 

education of the nail professional at any 

stage in their career.

WR Medical Electronics Co. 
(Therabath) 
www.therabathpro.com 

(651) 604-8400 • (800) 321-6387 

For hands, feet, face, and body since 1962, 

the Therabath Professional Paraffin Bath 

is USA-made to Class II medical device 

standards.

WS Industries Inc. 
(714) 799-9882  

www.wsnails.com 

Supplier of professional nail and beauty 

products guaranteed against any material 

defects.

YCC Products Inc. 
www.yccnails.com 

(714) 985-8989  

Manufactures a variety of manicure, 

pedicure, and skin care equipment and 

accessories. The YCC Products line also 

includes salon furnishings such as pedicure 

chairs, displays, and trolleys. Products sold 

wholesale only.

Young Nails Inc. 
www.youngnails.com 

(714) 992-1400 • (800) 777-9170 

Young Nails creates and manufactures 

Caption Nail Polish with multi-patented 

LacQ3 technology, innovative acrylic, and gel 

systems including Mani•Q, Lomasi Natural 

Nail Care, Imagination Art, Kaleidoscope Gel 

Paints, Synergy Gel, Protein Bond, and more.    
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This paid advertising section contains information on other companies 

whose products and services you might want to check out. 

American Dawn
ADI Salon Products — manufacturer of the ever-popular 100%  
pure cotton Allure29 and Allure12 Mani-Pedi Towel, now has a 
new collection of Jumbo Towels. The Jumbo Towels come in 
a 16” x 28” size (weighing 4.50 pounds per dozen) and a 13” 
x 13” (weighing 1.5 pounds per dozen) hand or face towel. 
Available in 11+ colors, these towels accent the ambiance and 
decor of your salon. 

ADI Salon Products
(800) 627-5839

orders@adisalonproducts.com 
www.adisalonproducts.com

En Vogue
Lac It! gel-polish is one of the best values you will find in 
the world of nails. This is a true gel-polish with a 100% gel 
base. Lac It! is made with no solvents or harmful chemicals. 
We are proud to say that Lac It! is “9-free.” Lac It! is highly 
pigmented for great coverage and brilliant color. This gel-
polish is also known for long-lasting wear. Healthy nails, 
amazing quality, amazing price. Lac It! and love it!

En Vogue
(888) 659-5559

www.envoguenails.com 
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Bio Sculpture Gel 
www.biosculpturegel.com

Bio Sculpture Gel and EVO2’s award winning, all-in-one gel 

system offers thin, flexible gel enhancements that strengthen 

or extend natural nails. Established in 1988, Bio Sculpture Gel 

offered the first ever soak-off, no-chip color, and sculpting gels 

worldwide. We give the manicurist the option to create custom, 

gel-nail finishes,  ranging from flexible, medium, or hard. Our 

products are 10-free, non-toxic, vegan and cruelty free. Visit our 

website at www.biosculpturegel.com for more information.

En Vogue
www.envoguenails.com

En Vogue’s philosophy is to manufacture advanced formulations 

that produce a comprehensive range of outstanding gel 

products. En Vogue gels are known worldwide for their incredible 

stability; it won’t run into the cuticle, making it a top-performing 

gel. En Vogue gels are non-porous and non-lifting. The company 

is committed to producing healthy nail products and using high-

grade polymers with no harmful solvents.

LeChat 
www.lechatnails.com

LeChat Nail Care Products prides itself on being an industry 

leader. LeChat was the first polish manufacturer to put gel-polish in 

a bottle and first to pair gel-polish and color-matching nail lacquer 

in one package. LeChat has continues to release new, innovative 

product lines to this day.  Notable products include Perfect Match 

Gel Polish with free matching Dare to Wear Nail Lacquer, Gelee 

Powder Gel Nail System, mood color-changing gels and matching 

lacquers, and Perfect Match DIP. Find classes, locate distributors, 

and purchase products at www.lechatnails.com.

Looking online for nail industry information? 

Try browsing these information- and resource-filled websites. 

Use this handy reference to locate more information about your 

favorite products and companies via the Internet.

who’s who 
on the web

MARKETERS HAVE PAID TO BE INCLUDED IN THIS 
SPECIAL ADVERTISING SECTION.

CND
www.cnd.com

CND has developed professional products and services since 

1979. We expand the promise and possibility of beauty for hands 

and feet, as well as aim to provide the salon and spa professional 

with everything they need for the highest-quality nail services. This 

includes products, services, education, and support. CND has 

been pursuing this goal with unwavering commitment for close 

to 40 years, and we’ve been proud to have revolutionized the nail 

industry in the process. Visit our JUST FOR PROS site to access 

professional-only education and resources.
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NSI
www.nsinails.com

NSI means high-quality, professional-only nail products. Made in 

the U.S., NSI products are developed by a group of talented nail 

technicians who work alongside our chemists to bring a new level 

of quality products and education to the professional nail industry. 

Try NSI products for yourself by signing up at www.nsinails.com and 

take 15% off your next online order with the code: MAG15OFF.

ad index
American Dawn - ADI......................................................... 45

Artistic Nail Design............................................................... 5

Bio Sculpture Gel .................................................... 11, 25, 46

CND........................................................................... 19, C3, 46

Dazzle Dry Nails .................................................................. 39

Diamond Cosmetics ........................................................... 43

En Vogue.......................................................................... 45,46

Gel II....................................................................................... 21

Gelish .............................................................................C2, C4

J&A USA ............................................................................... 31

La Palm .............................................................................. 3, 47

LeChat.......................................................................... 7, 23, 46

Mia Secret............................................................................. 15

Morgan Taylor .....................................................................C2

Nails Magazine ebook ....................................................... 16

NSI .............................................................................. 27, 33, 47

Salon Iris.................................................................... 13, 29, 47

Virox ProBeauty .................................................................. 41

Salon Iris 
www.saloniris.com 

Run your salon without the run-around. The new all-in-one salon 

management solution from Salon Iris puts award-winning salon 

software at your fingertips. Affordable, powerful, and stylish, this 

salon management station can digitize your schedule, power your 

payroll, track your inventory, and manage your marketing. It’s got 

everything you need: bar code scanner, gift card reader, integrated 

credit card processor, and receipt printer … perched on a cash 

drawer and powered by a tabletop tablet that pivots. Learn more at 

www.saloniris.com and take control of your workload.

La Palm Spa Products
www.lapalmspaproducts.com
www.geltwo.com • www.triplevitamin.com
www.lapalmspaproducts.com/us-/distributors

La Palm Spa Products is a family business based in the Heartland 

of America, Wichita, Kan. Starting small in 2001, the company has 

since expanded internationally, catering to the needs of salons 

and consumers who want high-end, quality products at affordable 

prices. To be considered as a distributor, email your request to 

info@lapalmproduct.com.
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year in review

SEASON FIVE THRIVED
NAILS Next Top Nail 

Artist celebrated its fifth 

birthday with the biggest 

bash to date. The online 

nail art competition 

moved its finale to 

Premiere Orlando where 

600 people gathered to 

watch Valerie Ducharme 

win the crown.

PRODUCT PREMIERES
Product offerings in 2018 

didn’t disappoint with the 

introduction of art gels, 

builder gels in a bottle, 

and advances in removal 

technology. See the Top 

20 Favorite New Products 

from our Readers’ Choice 

Awards in the December 

issue of NAILS.  

Hilda Custodio, Stone Park, Ill., 

@paytonmanis

JELLY MANI MANIA
See-through, glass-like nails were 

clearly a huge trend in the summer.

Kalee Russo, 
Palmdale, Calif., 

@nailsbykalee

FOOT FÊTE 
NAILS introduced the Foot Forward 

Summit, which took place in Atlanta 

August 12-14 and featured the 

biggest names in foot care.

Jenni Bui, New York, 

@nailson7th

CANDY BALL CONSUMPTION
Whether you call them candy balls or 

bubble roses, this gel-based nail art 

technique made for fun 3-D designs.

CARDI B BLING
Cardi B’s success in 2018 translated into 

lots of attention to her blinged-out nails, 

thanks to her faithful tech Jenny Bui. 

What a year! 2018 was all about product and nail 
art innovation as well as unique experiences. 
Here’s a look back at the trends and happenings 
that erupted over the past 12 months.
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*when used with Xpress5  **when used as directed.

TRY ANYTHING
NO HARM DONE

CND® SHELLAC®

CND® SHELLAC® removes 2x faster than other leading gel polish brands. Finally a healthy

manicure, with no peeling or nail damage, that can keep up with your fabulous life.
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© 2019 Hand & Nail Harmony, Inc.      HM-9847

 | gelish.com | morgantaylorlacquer.com
714. 773. 9758 | Made in the USA

AVAILABLE at:

Color Shown: Wonder Woman

That's right! Your favorite Gelish® and Morgan Taylor®

shades now come in, not two, but three diff erent 

formulas. Matching shades give every nail tech and 

client a formula that meets their needs!

IT’S AS 

EASY AS

1,2,3!
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